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October 2016

Dear Friends and Colleagues,
 

Welcome to the 2016 AFP MA Conference on Philanthropy! This year represents the 
33rd annual educational conference organized by the Massachusetts Chapter and our 
cadre of fun and dedicated professionals. This conference is an amazing combination 

of expertise, experience and networking to support the work we all do for our organizations.

   As fundraising professionals, we are challenged every day to do more and more to ensure our 
organizations are poised to achieve their missions. In this environment of increased expectations 
and responsibilities, we must constantly find ways to take our fundraising approach to the next 
level. From advancing your brand presence and fundraising efforts, to bringing your Board on 
board with fundraising—we’ve got the experts and they have the answers you’re looking for!  
   We’ve recruited top speakers from New England and beyond to help you address the challenges 
and opportunities you face in present day fundraising.  We are excited to have Dr. Claire Gaudiani, 
author of “the Greater Good” and “Daughters of the Declaration” share her thoughts and insights 
on how to infuse magic into your relationship with your donors.  
   We are also excited to hear Brian Bordainick, social entrepreneur and creator of 9th Ward 
Field of Dreams, who exhibited incredible courage and tenacity in helping to rebuild post-Katrina 
New Orleans for generations of children to come.  
   We are listening to you, serving you and growing! We heard your feedback from last year and 
have added networking opportunities into the conference this year as well as created an opportunity 
for you to spend time with our Board members to career counsel, review your LinkedIn profile 
or to just get to know us. Need a professional head shot? We have George Martell, a professional 
photographer available throughout the day to take your professional photograph. I hope you take 
advantage of this free service! 
   We are growing! We have more conference volunteers new to AFP MA Chapter this year than 
ever before. I challenge you to become involved, work with your colleagues and build a networking 
group for yourself. When we join together, we create momentum and excitement not only 
for ourselves, but for our profession. Get involved and build relationships—it’s the best 
move you can make for your career!   
   Of course we couldn’t bring a conference of this caliber to fruition without the incredible 
generosity of our sponsors—thank you for your belief in our mission to advance and promote 
philanthropy through education, training and advocacy. We truly enjoy partnering with you all! 
   On behalf of the AFP MA Chapter Board and our fabulous Conference on Philanthropy 
Committee, I’m so glad you are here!  Please feel free to stop me and say hello throughout the day!

Cristine More, CFRE, C&C Consulting Company
2016 AFP MA Conference on Philanthropy Chair
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General Information

REGISTRATION: FOURTH FLOOR
The Conference Registration Desk will be open 
from 7:00 am until 4:00 pm. You can pick up a 
name badge and registration packet there. For your 
convenience, your schedule will be printed on the 
back of your badge.

INFORMATION BOOTH
The Information Desk is located next to the  
Conference Registration Desk on the Fourth Floor.

MOBILE APP
Download our interactive  
mobile app from the App Store! 
This is the third year that AFP 
MA will offer a conference app. 
You can use it to find sessions, 
take notes, view presentations 
and more, directly on your 

smartphone or tablet.

SESSION ROOMS
Session Rooms are listed with Session Descriptions 
in this program. To find a session room, please use 
the Floor Map on the next page, or in the conference 
brochure available at Registration.

EXHIBITOR HALL
The Exhibitor Hall will be open in the Fourth Floor 
Ballroom Foyer from 7:30 am – 3:15 pm. Take this 
opportunity to meet AFP MA Chapter sponsors. 
To find out more, visit the Exhibitor and Sponsor 
Directory in this program.

CAREER TABLE
Are you hiring or looking for a job? Visit the AFP 
MA Career Table located in the Fourth Floor  
Ballroom Foyer for a current list of job openings.

AFP INTERNATIONAL MEMBERSHIP
Stop by the Information Desk (next to the main 
Conference Registration Desk) to learn more about 
AFP membership and pick up an application. Ask 
for a membership coupon worth $50 toward a new 
AFP membership (expires November 30th).

FINDING YOUR WAY AROUND
The AFP Conference will take place on the Fourth 
Floor of the hotel. At the end of the day please join 
us for the President’s Reception in the Third Floor 
Atrium Lounge. Hors d’oeuvres and open bar.

ARE YOU A CFRE?
Full participation in the conference is valued at  
6 points toward either initial certification or  
re-certification. For your convenience, a tracking 
sheet is included in this program and in your  
mobile app.

ATM AND CHARGING STATIONS
There are ATMs located on the first floor near the 
elevator banks. There are also charging stations 
available. Please see the Concierge Desk in the 
main lobby for assistance.

WI-FI
Free Wi-Fi is available in the main lobby of the 
hotel and on the Fourth Floor we will offer attendees 
limited access. Visit the Conference Information 
Desk (next to main Conference Registration Desk) 
for the code. If you prefer to have unlimited Wi-Fi 
please see a hotel representative to ask about the 
price and process for purchasing unlimited Wi-Fi.
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DR. CLAIRE GAUDIANI

AUTHOR AND ADJUNCT PROFESSOR 
OF PHILANTHROPY, NEW YORK UNIVERSITY

   Dr. Claire Gaudiani is an expert on the history and 
economics of American philanthropy. She is also an 
engaged civic leader who speaks widely about the 
synergy of capitalism and philanthropy, encouraging 
fundraisers, financial advisors, corporate leaders, and 
politicians to harness America’s tradition of moral 
entrepreneurship to solve today’s problems of poverty 
and inequality. She is currently Adjunct Professor of 
Philanthropy at New York University’s Wagner School 
of Public Service.

   Claire Gaudiani is a prolific author, having written four 
books and many articles on the importance of citizen 
generosity over the past decade. Her best known  
works include The Greater Good: How Philanthropy 
Drives the American Economy and Can Save Capitalism 
(2003), and Daughters of the Declaration: How Women 
Social Entrepreneurs Built the American Dream (2011).
   Claire Gaudiani is a director of numerous corporate 
and social enterprises, with particular expertise in  
governance issues. Her current directorships include 
The Henry Luce Foundation (www.hluce.org), MBIA Inc. 
(www.mbia.com), the Council for Economic Education 
(www.councilforeconed.org), The Philanthropic  
Collaborative (www.philanthropycollaborative.org) and 
the Davlin Foundation (www.davlinfoundation.org).  
She also directs The Declaration Initiative  
(www.declarationinitiative.org) a private national  
effort to assist the most impoverished Americans to 
achieve upward mobility by overcoming obstacles.
   Claire Gaudiani is a Fellow of the American  
Academy of Arts and Sciences, and recipient of the 
Rosso Medal for Distinguished Service to Philanthropy 
from Indiana University. She has received ten honorary 
doctorates, as well as distinguished teaching awards 
from Indiana University, Purdue University, and New 
York University.
   From 2004-2009, Claire Gaudiani was a clinical 
professor at the Heyman Center for Philanthropy at 
New York University where she directed the graduate 
program in philanthropic studies. From 2001-2004, she 
was a senior research scholar at the Yale Law School, 
following 13 years as President of Connecticut College, 
where she was also a professor of French. 
   Under her leadership from 1988-2001, Connecticut 
College quintupled its endowment and rose to one of 
the top 25 private liberal arts colleges in the nation.
She also served from 1997 to 2001 as volunteer President 
of the New London Development Corporation,  
dedicated to building the tax base, creating jobs and 
improving the quality of life for all citizens of New 
London, CT. During her tenure, NLDC managed $75 
million in state infrastructure funding and attracting 
$300 million in private investments to New London.
   Claire Gaudiani holds a PhD and master’s degree in 
French literature from Indiana University and a bachelor’s 
degree, also in French, from Connecticut College.  
She is married to David Burnett, PhD, her partner in 
Gaudiani Associates and they have two children and 
four grandchildren.

P L E N A R Y  S P E A K E R

9:00 – 10:15 am
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BRIAN BORDAINICK

HEAD OF INNOVATIVE VENTURES FOR  

HUDSON BAY COMPANY

Brian Bordainick is a bonafide serial entrepreneur. As 

such, his professional career has been filled with many 

ups and downs despite his young age. He has raised 

millions of dollars for both non-profit and for profit 

entities, and created something where there has been 

nothing. His most recent venture, Dinner Lab, had 

been valued at more than $35 million and just recently 

in April of 2016 had to cease operations. The company 

organized pop-up dinner events across the USA, and 

had a team of over 75 full time employees, 1,500  

contractors, and 200 users. 

   He began his career with Teach For America where 

he was appointed the youngest athletic director in the 

history of Louisiana, and created the 9th Ward Field of 

Dreams project which raised over $2 million to build 

a state of the art football field, track, stadium seating, 

and lighting on the campus of the Hurricane Katrina 

ravaged high school. 

   He’s served as a senior strategic advisor to the  

Mayor of New Orleans, and been named to various  

top entrepreneurial lists including Forbes 30 under 

30, and just recently has been appointed the Head of 

Innovative Ventures for Hudson Bay Company. HBC is 

one of the world’s largest retailers and owns Saks, Gilt, 

Lord & Taylor and various global retailers. In his role 

here, he will be rethinking the retail experience and 

starting over from the ground up.

K E Y N O T E  S P E A K E R

12:30 – 1:30 pm
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Breakout Sessions

10:30 – 11:45 am

Creating a Culture of PhilanthroPy
Moderator: Barbara Gross, Founder & Principal of  
   BDG Consulting, LLC 
Alyson Molloy Hussey, Director of Development,  
   Silver Lining Mentoring 
Susan Musinsky, Executive Director,  
   Social Innovation Forum
Susan Lewis Solomont, Senior Advisor,  
   The Philanthropic Initiative

Topic:  Campaign/Major Gifts/Donor Relations
Room: Salon A/B

What’s the ‘special sauce’ in creating a culture of  
philanthropy? Organizations with successful cultures of 
philanthropy make it a values-based strategic priority with 
fully engaged staff and board leadership. This all-hands-
on-deck commitment is much more than the job of the 
development team. Our experienced, insightful panelists 
will share how cultures of philanthropy thrive and  
are compelling, relevant and celebrated by everyone 
within an organization. Audience participation will be  
encouraged in this session.  

Major gifts and the annual fund: oil and 
Water or oil and Vinegar?
Erin Northrop, Managing Director of Development,  
   Massachusetts General Hospital
Ellen Heath Plapinger, Senior Director of Development,  
   Massachusetts General Hospital

Topic:  Annual Fund
Room: Provincetown
 
In this session we will explore the partnership between 
major gifts and the annual fund. From the prioritization 
and messaging of institutional priorities to the trust  
between colleagues, there are many factors that can 
make or break this relationship and will have a direct 
impact on the success of your related fundraising efforts. 
We will share concrete examples of successful initiatives 
we have implemented and a few donor case studies to 
illustrate how they are working to maximize this  
collaboration in Mass General’s Development Office.

friend or foe – Partnering With your Cfo
Moderator: Cristine More, CFRE, Senior Consultant,  
   C&C Consulting
Jared Bouzan, Chief Development Officer,  
   New England Center for Children
Mike Downey, Chief Financial Officer,  
   New England Center for Children

 
Topic:  Management and Advancement Services
Room: Orleans
 
Why is the relationship between the CDO and CFO  
important?  How does it benefit you and the fundraiser? 
Your organization? Your donors? Join us as we discuss 
how you can build an effective partnership with your CFO/
Finance Office to ensure their support in your fundraising 
efforts as well as having a unified organizational message. 

Building CorPorate PartnershiPs oVer tiMe
Danielle Degnan, Director of Development and  
   Community Relations, The Salvation Army
Maureen Flynn, Managing Director,  
   Changing Our World 
Gavan Mooney, Executive Vice President,  
   Changing Our World

Topic:  Corporate and Foundation Relations
Room: Salon I
 
With fewer local firms and CEOs to approach, it has 
become more challenging to create strategic corporate 
partnerships, but many nonprofits have been successful 
at developing these important connections. This session 
will address the steps to take to build those partnerships/
sponsorships over the long term: where to begin, how 
long it takes these partnerships to evolve and what  
companies look for in a nonprofit partner. The Salvation 
Army Director of Development and Community  
Relations Danielle Degnan will speak about the  
Massachusetts Division’s experiences creating a relation-
ship with the TD Garden and others.

MORNING BREAKOUT SESSIONS 
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Beauty or a Beast? right-sizing your eVent 
Liz Page, CFRE, Principal, Liz Page & Associates
Amanda Harless, Executive Producer,  
   Liz Page & Associates
Tom Bourdon, Ed.D., LGBTQ and Diversity & Inclusion  
   Consultant and Trainer, Tom Bourdon Consulting
Alison Sherwood, Director of External Engagement,  
   Citizen Schools
 
Topic:  Events
Room: Salon J
 
Is your signature event in scale with your staff capacity and 
your audience of supporters? Is it telling your story or side-
lining it? Is it meeting your expectations or underperforming? 
Join us and a panel of experienced organizers as they share 
the challenges and opportunities that arise when you 
examine the many facets of your annual event and whether 
it is complimenting or costing your bottom line.

Being niMBle: exeCuting a suCCessful giVing 
day While folloWing the Kiss PrinCiPle
Margaret Bramley, Director of the Holy Cross Fund,   
   College of the Holy Cross
M. Kristen “Krissie” Kelleher, Director of Advancement,  
   The Rivers School  

Topic:  Events/Communications
Room: Salon K

The College of the Holy Cross brought in more than 6,200 
gifts in 43 hours and engaged their most challenging 
constituents. The Rivers School raised more than $222,000 
from 284 gifts in 24 hours while boosting their alumni 
participation by 13%. Whatever your Advancement goals, 
there is no denying that Giving Day appeals to our most 
challenging donors (particularly our youngest and/or most 
tech savvy constituents). Ease of giving, ability to have a 
direct impact through social media (peer to peer fundrais-
ing) and access to real time results are some of the primary 
factors that contribute to the success of such campaigns. 
Our panelists will speak about their own successful “Day 
of Giving” events and talk about how a school of any size 
can launch a fundraiser of this type while following the 
KISS principle which allows you to be nimble and quick 
to respond to the unfolding dynamics of the day.

feeding the Major donor PiPeline!
Larry Raff, Principal, Copley Raff
Nelson Checkoway, Principal, Rising Tide Direct

Topic:  Annual Fund/Major Gifts Hybrid
Room: Salon C/D

Whether you work to advance your organization’s 
annual fund or major giving program, this session will 
help you meet your top shared goal:  to propel worthy 

candidates through the “pipeline” toward major donor 
status. In this fun, practical and fast-paced session, Larry 
Raff and Nelson Checkoway of Copley Raff, Inc. and  
Rising Tide Direct LLC will explore the places where  
major donor and planned giving prospects can be found... 
how they can be effectively ranked and cultivated... and 
how to recruit the help of board members and volunteers 
to conduct “ultra-high-touch” micro-campaigns.  They’ll 
also examine some real life examples that will help you 
dissect the “Good, Bad and Ugly” of high-touch mail 
techniques... thrive in the “land of small numbers”... 
reach down to add to your high touch prospect list... and 
so much more, in fact, that you’ll come away from this 
workshop with at least 25 practical tips you can put into 
immediate use!

the seVen PrinCiPles for high-PerforMing teaMs
Bob Voss, Ph.D, Partner, Growth River 
 
Topic:  Management/Advancement Services
Room: Salon H
 
The rate of change in the nonprofit sector is staggering and 
accelerating, impacting nonprofit organizations (NPOs) 
on multiple levels, including their fundraising function. 
Development professionals are faced with issues ranging 
from weathering changes in career paths and responding 
to staff turnover, to demographic trends that impact major 
gifts and planned giving. The critical skill needed to navigate  
these and other disruptive/transformative changes, and  
to turn the challenges and risks of rapid change into  
opportunities is change leadership. This workshop  
introduces participants to The Seven Principles for High 
Performing Teams, a powerful framework and process  
for change leaders to assess the current state of their  
organizations, define an ideal future state, and create clear, 
actionable change initiatives for attaining that future state. 

the ethiCs gaMe
Mary Doorley, ACFRE, Vice President of Development,  
   Archdiocese of Boston
 
Topic:  Ethics
Room: Falmouth
 
The AFP Code of Ethical Principles and Standards is the 
framework and guide for our work.  But, how and why 
should we integrate them into our own work? Through 
interactive examples, participants will make ethical  
decisions based on real life examples, and come away 
with a toolkit to assist them in creating ethical policies 
for their organizations.
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1:45 – 3:00 pm

ChiCKen and egg: WhiCh CoMes first,  
a strong CoMMunity or  
a strong fundraising CaMPaign?
Colin Diver, President Emeritus, Reed College 
Scott Nichols, Senior Vice President, Boston University 

Topic:  Campaign/Major Gifts/Donor Relations
Room: Salon I

Please join Colin Diver and Scott Nichols to hear about 
the bonding effect that occurs when groups of people 
rally around a common cause. Does successful fundraising 
come about from an existing community or does the 
passionate work of convincing people to give time and 
money build community? Diver, former president of Reed 
College and dean of Penn Law School, currently teaches 
at BU Law and serves on various Boston boards. Nichols, 
former trustee of Bucknell, transformed both Harvard 
Law School and Boston University into strong fundraising 
programs. Please join them to get an insider’s view of how 
they balanced the institutional dynamics and raised the 
philanthropic bar at their institutions. 

What’s trust got to do With it?  
ansWer: eVerything
Panelists: Steven & Karen Sisselman, Donors
Panelist:  Kimberlee Schumacher,  
   Vice President of Strategy & Development,  
   Jewish Big Brothers Big Sisters of Greater Boston
Panelist: Larry Tobin, Associate Vice President for  
   Major Gifts, Combined Jewish Philanthropies

Topic:  Annual Fund
Room: Salon J
 
In this real case example, we will demonstrate how 
a trusting partnership between lead donors, a large 
non-profit and mid-size programmatic agency partner 
has led to increased donor engagement, more impactful 
philanthropy and increased transparency and collaboration. 
Speakers include philanthropists Karen and Steve  
Sisselman, VP of Major Gifts at Combined Jewish  
Philanthropies Larry Tobin and Jewish Big Brothers Big 
Sisters’ VP of Strategy and Development Kimberlee 
Schumacher.  As a result of this session, we hope that 
you will welcome the trend of more engaged donors 
(even restricted giving!) and see the potential for more 
impactful philanthropy based on trusting partnerships.

Planning to KeeP your donors
Mary Doorley, ACFRE, Vice President of Development,  
   Archdiocese of Boston 
Tomasz Kierul, CFRE, Director of Leadership Giving,  
   Regis College
 
Topic:  Management and Advancement Services
Room: Salon K
 
The Fundraising Fitness Test (FFT) is a fast, reliable and 
easy tool you can use to measure your impact on donor 
retention, gift retention and growth. Are you retaining your 
new donors? If not, why not? This interactive session will 
demonstrate the FFT for you and your organization and 
will guide you to increased success in your fundraising  
efforts. Learn where to allocate your precious budget 
dollars in your annual giving program to achieve greater 
giving results. Participants will help to craft retention  
strategies based on the results. 

Crystalizing the ConneCtions of logiC Models
Carla Cataldo, Principal, Proposals, Etc. 
 
Topic:  Corporate and Foundation Relations
Room: Salon H
 
This workshop will demystify logic models, so attendees 
can use them better in program planning, implementation 
and grant evaluation. We will clarify the assumptions 
and terminology of different logic models, and build a 
complete model together by the end of the workshop. 
Attendees will learn how to create a helpful logic model 
that serves their organization in planning, implementation 
and evaluation, rather than just writing a required form 
for a funder’s use. Understanding the terminology of 
various logic models to crystalize thinking and writing 
will make logic models less intimidating for attendees 
and clearer for funders who require them. This workshop 
is appropriate for beginners who need to learn logic 
models correctly, as well as intermediate or experienced 
development professionals who need a refresher or want 
to refine their craft.

EARLY AFTERNO ON BREAKOUT SESSIONS  
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dress, etiquette and saVoir faire:  
first iMPressions – hoW do you CoMe aCross? 
Libby Roberts, Vice President, Lois L. Lindauer Searches
Kristina Lentz, Director of Capital & Leadership Giving,  
   Pine Street Inn  

Topic:  Career management
Room: Falmouth

Do you know how to work the room? What to wear?  
Which fork is yours? Do you look the part and fit in?  Is it 
snobby or strategic? Do donors notice (yes!). What to do 
(and not to do) to have a successful development career.

froM year-end fundraising to  
year-round engageMent 
Farra Trompeter, Vice President, Big Duck
Marcia Whitehead, Development Director,  
   Corporate Accountability International  

Topic:  Communications
Room: Salon A/B

As you are getting ready for a (hopefully!) generous out-
pouring of support on #GivingTuesday and throughout 
year-end season, it can be tempting to return to status  
quo in the New Year. In this session, Farra Trompeter, Vice 
President of Big Duck and Marcia Whitehead, Development 
Director of Corporate Accountability International, will 
explore ways you can evaluate and improve your donor 
engagement efforts year-round. We’ll review examples 
from nonprofit organizations and share strategies for 
getting your donors to fall in love with you and feel 
connected to your mission.

the anatoMy of an asK 
Victoria Jones, Executive Vice President,  
   Development Guild
Alice Roebuck, Concord Academy 
Maureen Grieco, Edward M. Kennedy Institute
Rebecca Crawford, Executive Vice President of  
   Development, Boys & Girls Clubs of Boston 

Topic:  Annual Fund/Major Gifts Hybrid
Room: Salon C/D

What is art?  And what is science? Attend this session to 
learn how to recognize the signs that a prospect is ready 
to be asked, how to make the ask, how much to ask for, 
and who to engage in the ask. We will even help you 
understand when and how to ask the prospect that never 
seems ready! Hear about how to use systems and structure 
to make sure you ask, and how to work your way up to 
the ask. It may not be as mysterious as you think. Join us 
to hear from three organizations that are pros at asking 
and reeling in big gifts but that also struggle with how  
and when. Leave with a fresh perspective for you and  
your organization.

the sCienCe (and art) of Persuasion  
Anne Melvin, Director of Training and Education,  
   Harvard University  

Topic:  Annual Fund/Major Gifts Hybrid
Room: Provincetown

At its heart, fundraising is about persuading people to 
give away money. How the best fundraisers do it is an 
intangible art, but there is hard science behind the six 
universal principles of social influence that sway people: 
liking; authority; reciprocation; social proof; scarcity; and 
commitment and consistency. We will examine each of 
these, how we unknowingly use them, how we can use 
them more intentionally, and putting them to good use for 
the charities we care about. First, we’ll dive into social  
science experiments that underlie the six principles of 
social influence. Next, we’ll look at ways to apply those 
principles to your one-to-one interactions with prospects 
as well as marketing. Sometimes small changes in  
presentation or behavior can yield large changes –  
and larger gifts. Make sure you understand the subtle, 
unspoken language of social influence, and that you’re  
not accidentally “saying” the wrong thing to prospects.
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Building Best-in-Class Boards
and Why it Matters  
Susan Raymond, PhD, Executive Vice President,  
   Changing Our World 
Suzanne Battit, Vice President, External Affairs &  
   Advancement, The Greater Boston Food Bank 

Topic:  Volunteer Leadership
Room: Orleans

Changing demographics and the diversification of wealth 
have created pressures to develop Boards that can be the 
true face of the organization, that represent its mission, 
its commitments, but also the ability to lead you to the 
constituencies of diverse support you will need for growth 
tomorrow. In a networked world, networks are critical. 
Too many nonprofits recruit Board members from those 
known to existing Board members. Over time, Boards 
narrow rather than grow networks. The question is not 
who you know. It is who you don’t know but should. 
This session will examine the changing demographic and 
wealth dynamics that argue for a broader sweep of Board 
membership, and present a practical tool for creating 
Boards that provide profile, leadership and funding apace 
with changing communities and ever increasing complexity 
of leadership networks.
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3:15 – 4:30 pm

do you need a CaMPaign...
or just need to raise More Money?
Brian Nevins, Principal, CCS 
Mark O’Donnell, Senior Vice-President &  
   Chief Development Officer,  
   Big Brothers Big Sisters of Massachusetts Bay

Topic:  Campaigns/Major Gifts/Donor Relations
Room: Salon H

Organizations introduce campaigns to generate significant 
funds in a defined period of time for specific projects.  
When best run, new methodologies, new resources and 
new results survive the campaign. This session will review 
and share experiences and best practices of organizations 
that have had campaign-like results without the formality 
of a campaign. 

hoW to retain first-tiMe donors With 
sMarter Content MarKeting, soCial Media, 
and eMail
John Haydon, Speaker, Author, Coach -  
   Digital Marketing and Fundraising
Meredith Gulley, Assistant Director, E-marketing,  
   MIT Annual Fund

Topic:  Annual Fund
Room: Salon C/D
 
There is an alarming trend throughout the nonprofit sector. 
According to the most recent Fundraising Effectiveness 
Project, retention rates for first time donors are a dismal 
29%. Meanwhile, customer retention rates in the for-profit 
sector hovers around 90%.

Nonprofits who care about long-term donor relationships 
know that what matters is what you do AFTER that first 
donation is given. Get ready to learn how to use email, 
social media, and storytelling to dazzle (and retain)  
new donors.
 
In this session, you will learn:
• Key retention triggers for any type of donor
• Write a retention strategy with the POST method 
• How to dazzle new donors with email marketing
•  How to dazzle new donors with storytelling and  

social media
•  Building your first retention funnel (thank you pages, 

email drip campaigns, database updates)
• How to bond with your marketing team.

MaKe Me a MatCh:  tools and strategies for 
suCCess With foundations
Erin Kelly-Clabaugh, Managing Director for Corporate &  
   Foundation Relations, Massachusetts General Hospital  
   Development Office 
Amy Robb, Associate Director for Prospect Research  
   & Funding Opportunities for Corporate & Foundation  
   Relations, Massachusetts General Hospital  
   Development Office
 
Topic:  Corporate and Foundation Relations
Room: Provincetown
 
This session will distinguish the unique elements of major 
gift fundraising from corporate and foundation sources 
versus traditional major gift work with individual  
philanthropists, namely the underlying motives for giving, 
identification of what a foundation is trying to accomplish, 
matching one’s organization’s programs and/or faculty to 
that purpose, and developing proposals that frame your 
program in close alignment, thus meeting the foundation’s 
goals. There are many tools available to undertake the 
process of identifying funding opportunities as well as 
strategies for working with your program team toward 
developing the strongest possible proposal and stewarding 
relationships on behalf of your institution—these will be 
discussed during this informative presentation. Erin Kelly 
-Clabaugh and Amy Robb, both from the Massachusetts 
General Hospital Corporate and Foundation Relations 
team will speak about these topics and share strategies  
for increasing successful proposals on behalf of your 
institutions.

sPeeCh sPeaKs!
Kimberly Y. Jones, Esq., Founder & CEO,  
   Athena Legal Strategies Group 
Tanya Holton, Senior Director of Development,  
   The Schwartz Center for Compassionate Healthcare
 
Topic:  Events
Room: Salon K
 
WORDS tell a story and set the stage. Your organization’s 
narrative, whether written in a brochure or delivered by 
the CEO at the spring fundraiser, must cross multiple 
platforms to reach as well as resonate with intended 
benefactors, sponsors and individual donors. Creating 
captivating communications involves a panoramic 
review of the strategic philanthropic perspective well in 
advance of the fundraising event or the meeting sched-
uled to make “The Ask.” In an increasingly competitive 
fundraising environment, even a well prepared CEO or 
Executive Director needs to pay attention to the basic 
script—especially when other parties are involved—to 
maximize opportunities for enhanced donor engagement 
and to build a solid portfolio of patrons and prospects.

LATE AFTERNO ON BREAKOUT SESSIONS  
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Join this interactive session where we will discuss:  
(1) Benefits of speech writing collaborations with CEOs, 
EDs and your other organizational leaders; (2) Early 
adoption time management strategies for conference 
planners to secure speakers, manage multiple speeches 
and develop the event script; and (3) Build organizational 
brand presence by ensuring your CEO or ED is thoroughly 
prepared—she knows when to begin her remarks, when 
to stop speaking and how to appropriately respond to 
others who are also part of the presentation team.

oMni-Channel MarKeting 
Michele Gagne, Managing Director of Development,  
   Massachusetts General Hospital
Noam Reuveni, Director of Interactive Solutions,  
   Massachusetts General Hospitall  
Tamsen Webster, Executive Producer, TEDX Cambridge  

Topic:  Communications/Direct Marketing
Room: Orleans

Donors have increasingly grown to expect they can 
engage with your cause through whatever medium they 
prefer at whatever time they want. Whether it’s desktop, 
mobile, social, phone or in person, donors expect to  
communicate with your charity and donate in the manner 
they prefer. Hear how TEDx and the Massachusetts General 
Hospital Development Office are leveraging analytical 
data, free technological tools, content syndication and 
best practices to maximize engagement with their donors 
and drive results in an Omni-channel world.

stePPing uP to the Big leagues:  
launChing your Major gift PrograM 
Moderator: Wendy Wilsker, Senior Vice President of  
   Institutional Advancement,  
   Jewish Family & Children’s Service
Jamie Grossman, President Elect, Jewish Family &  
   Children’s Service Board of Directors
Ruth Emanuel Maffa, Senior Development Officer,  
   Jewish Family and Children’s Service
Rimma Zelfand, Chief Executive Officer, Jewish Family  
   & Children’s Service of Greater Boston (JF&CS)

Topic:  Campaign/Major Gifts/Donor Relations,  
Small Shops
Room: Salon J
 
After some initial and encouraging fundraising success, 
your organization is ready for the big leagues, poised  
to launch its major gift program. What conditions need 
to be in place to ensure success? How do you develop  
a strategy to move from singles to home runs? What  
players do you need and what “positions” should they 
play? Who will be your MVPs? How will you ensure  
you win the game?

insPire your donors to MaKe their  
largest gift eVer
Ted Mills, Senior Vice President, Institutional Advancement, 
Jewish Family & Children’s Service
Brendan Shepard, Major Gift and Planned Giving Officer,  
   Concord Academy
Adam Dawkins, Director of Stewardship,  
   Trinity Church in the City of Boston 
Sierra Rosen, Director of Gift Planning,  
   Harvard Business School 
 
Topic:  Planned Giving
Room: Salon I
 
Every day you work with donors to raise as much  
money as you can for your nonprofit. You love building 
relationships, and you are comfortable soliciting donors 
with whom you’ve built a good relationship. But you’ve 
always wondered how to take the annual conversation 
with them to a different place—you’ve always wondered 
what role planned giving could play in your relationship 
with them. And you are a bit apprehensive because you 
are not a planned giving expert. Hear from fundraisers 
from both big and mid-sized shops about how to inspire 
your regular donors to make the largest gift they have 
ever made. They will share their best practices on how to 
initiate the planned giving conversation with your donors, 
how to collaborate with your internal colleagues, and 
how to identify the best donors with whom you should be 
advancing this planned giving conversation.

hoW i Made Career deCisions along the Way 
Beth Kramer, Associate Dean, Development & Alumni  
   Relations, Harvard Graduate School of Design 
Joe Donnelly, Vice President & Campaign Director,  
   Northeastern University 
Libby Roberts, Vice President, Lois L. Lindauer Searches
George Triantaris, Director of Stewardship Programs,  
   Bentley University 
 
Topic:  Career Development
Room: Salon A/B
 
In the mid 2000’s Beth Kramer, Joe Donnelly, Libby 
Roberts and George Triantaris were colleagues at North-
eastern. Before and since each have had exciting and 
robust careers as they juggled balancing family, careers 
and community life. Among the four of them they also 
have had the enormous joy of working in every philan-
thropic sector—healthcare, performing and visual arts, 
higher education, secondary schools and religion. These 
nonprofit veterans will offer career-making and breaking 
observations for both candidates and hiring managers.  
They will describe how they decided to stay put, or how 
they knew when to move on to some of the nation’s  
premier organizations. All presenters will present an 
exclusive history of how they navigated their careers, 
reinvented themselves and kept it healthy, lively and fun.
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Suzanne Battit is the vice president of 
external affairs and advancement at The 
Greater Boston Food Bank (GBFB). Her 
primary focus is to advance fundraising, 
marketing and communications, and 
community engagement programs,  
and oversee the strategic direction and 
management of these functions. Battit 

works closely with GBFB’s president and CEO, board of 
directors, and board of advisors to achieve the organization’s 
strategic goals and objectives. During her six years at 
GBFB, Battit has raised almost $80 million. Prior to joining 
GBFB, Battit worked as the director of development for 
Partners In Health, where she was responsible for overall 
strategy, management and expansion of individual giving 
efforts. She also served as the executive director for the 
Harvard College Fund, as well as senior vice president  
and director of marketing strategy for Putnam Investments. 
Battit currently serves on the Colby College Alumni  
Council and HBS Fundraising Committee. She received  
her MBA from Harvard Business School.

Dr. Tom Bourdon’s career has been 
focused on LGBTQ as well as broader 
Diversity & Inclusion issues. He is a 
highly respected leader and advocate 
within the LGBTQ community,  
having served at the helm of multiple 
organizations including Greater  
Boston PFLAG, Tufts University LGBT 

Center, and Tufts’ Social Justice Leadership Initiative. 
Bourdon is now an independent Diversity & Inclusion 
consultant, trainer, and speaker in both the for-profit and  
non-profit sectors. 

Jared Bouzan is the Chief Development 
Officer of The New England Center for 
Children, Inc. (NECC), a school and 
treatment center in Southborough, MA 
for children on the autism spectrum.  
When Jared joined NECC in August of 
2015, he came with a strong background 
in Development. Previously, Jared had 

spent many years in the Development offices of  
Massachusetts College of Health Sciences, Cooley  
Dickson Hospital, Kingwood Oxford School, and Wilbraham 
and Monson Academy.  Most recently, he spent four years 
as Director of Development at Boston University.  

Margaret Hayden Bramley, Director of 
the Holy Cross Fund at the College of 
the Holy Cross has more than 10 years 
of experience at Holy Cross in the  
Annual Fund and has successfully led 
eight Holy Cross annual fund campaigns, 
averaging $8.9M annually and over 
50% alumni participation each year.

Carla C. Cataldo has more than 20 
years of experience in the non-profit 
sector and has raised more than $36 
million. Ms. Cataldo has been a  
consultant since 1998, providing an 
average return on clients’ investment  
of services of 4400%.  Ms. Cataldo is 
the co-author of Get That Grant! The 

Quick-Start Guide to Successful Proposals. She is a  
frequent workshop presenter for the Association of  
Fundraising Professionals, The Provider’s Council, and 
others. She holds a Master’s of Public Policy degree  
from Harvard’s Kennedy School of Government. She  
is currently serving on the Board of AFP MA Chapter.   

Nelson Checkoway, Principal, Rising 
Tide Direct. Rising Tide Direct a direct 
mail and marketing firm that stresses 
the use of direct marketing channels to 
maximize net revenue and to identify 
and move contributors into the major 
donor pipeline. He is a veteran direct 
response fundraiser with more than 

three decades of experience in non-profit fundraising. 
A Phi Beta Kappa graduate in Political Science from the 
Honors Program of the University of Connecticut, 
Checkoway spent 3 years as Manager of Grants and 
Development for Connecticut Legal Services, and 10 
years as a fundraising officer and Marketing Director of 
Environmental Defense Fund, before founding Checkoway 
Consulting & Creative in 1994-95. Checkoway believes 
that direct marketing for non-profits in the 21st century 
demands incisive strategy, integration of traditional media 
with emerging online and electronic technologies, 
well-positioned and crafted copy and design, and  
sophisticated analysis. This perspective and two decades 
of successful direct marketing enable Checkoway to bring 
a customized level and range of creative, strategic and 
production services needed by not-for-profit organizations 
to create, grow, and enhance their fundraising activities. 

Speaker Bios

13



Checkoway’s creative work has won multiple industry 
awards including the Direct Mail Fundraisers Association 
Package of the Year and a number of prestigious MAXI 
awards from the Direct Marketing Association of Washington. 
Past and present clients include the: National Audubon 
Society, Capital Area Food Bank, American Farmland 
Trust, 92Y, Environmental Defense Fund, Guiding Eyes for 
the Blind, National Wildlife Federation and the National 
Baseball Hall of Fame.

Rebecca Crawford, Executive Vice  
President, Development, oversees a 
team of 21 fundraising professionals at 
Boys & Girls Clubs of Boston (BGCB), 
the city’s leading youth services  
organization. Under her leadership, 
BGCB raises more than $23 million 
annually from individual, corporate, 

foundation, and government funding sources, and engages 
7,000+ donors each year through storied events including 
the BGCB House Party and other activities. Working closely 
with the organization’s CEO and the Boards of Directors 
and Overseers, Becky and her team manage a robust  
volunteer committee structure including Board Governance, 
Campaign & Major Gifts, Development & Marketing, 
the Corporate Leadership Council, the Planned Giving 
Advisory Group, the Friends Council comprised of young 
professionals and the Artemis Circle for women philan-
thropists. Becky facilitated the implementation of BGCB’s 
$125 million Opening Doors comprehensive fundraising 
campaign that launched in July 2012 and has raised more 
than $113 million toward the campaign goal to date. 
She has more than 25 years of non-profit management 
experience, including her previous role at BGCB as Senior 
Director of Individual Giving. Becky has also served as  
Director of Individual Giving at the New England Aquarium, 
worked at the Boston Symphony Orchestra directing 
development communications and the Boston Symphony 
and Boston Pops annual funds, and was Director of 
Marketing at Boston Ballet. In addition to pursuing graduate 
studies in media management, Becky holds a BS in Journalism 
and BA in Spanish from the University of Kansas. She and 
her family reside on the North Shore of Massachusetts.  

Adam Dawkins, Director of Stewardship 
at Trinity Church in the City of Boston, 
is a seasoned development professional 
who has led capital campaigns, fund-
raising operations, and planned giving 
efforts for a variety of organizations.  
Prior to his arrival at Trinity, Adam 
worked with CCS, and directed  

successful capital campaigns for the University of Maine 
at Augusta and the Diocese of Buffalo (NY). He has  
directed campaigns and development operations for 
the Paulist Fathers in Washington, D.C. and for ICMC in 
Boston. He holds a bachelor’s degree from the University 
of South Carolina and an MBA from Trinity University. 

A native of Greenville, South Carolina, Adam lives in 
Stoughton, Massachusetts, where he serves on several 
town commissions and boards.

Danielle Degnan is the Director of 
Development and Community Relations 
at the Salvation Army. The former Vice 
President of Development at Partners 
Healthcare at Home, Danielle is a  
fundraising executive with expertise  
in strategic planning, building  
infrastructure and growing capacity  

for immediate results and long term sustainable growth, 
and engaging internal constituents to build a strong  
culture of philanthropy.

Colin Diver is President Emeritus at 
Reed College. He retired to his home-
town of Boston in 2012 after serving 
as Dean of the Penn Law School from 
1989 to 2002 and as President of Reed 
College from 2002 to 2012. After 
graduating from Amherst College and 
Harvard Law School, he worked as 

Special Counsel for Boston’s Mayor Kevin White, and then 
served in the administration of Massachusetts Governor 
Francis Sargent. During that time, Diver and his wife Joan 
(Executive Director of the Hyams Foundation at that time) 
and their two children, Brad and Ned, lived in the  
South End of Boston. Their personal and professional 
experiences were chronicled in J. Anthony Lukas’s Pulitzer 
Prize-winning account of the court-ordered desegregation 
of Boston’s public schools, Common Ground: A Turbulent 
Decade in the Lives of Three American Families. After 
leaving service in state government, Diver taught at the 
Boston University Schools of Management and Law and 
the Kennedy School of Government at Harvard. An expert 
in administrative law, Diver consulted to many federal 
regulatory agencies, and authored a leading textbook 
and many articles about government regulation. Since 
returning to Boston, he has been teaching part time at the 
Boston University School of Law, serving on the boards of 
several charitable organizations and academic committees, 
doing occasional educational consulting, savoring Boston’s 
cultural and culinary riches, and pursuing his passions for 
tennis, squash, cooking, and carpentry.

Joe Donnelly currently serves as Vice 
President for Advancement & Campaign 
Director in the Office of University 
Advancement at Northeastern University.  
In that role, he oversees donor relations, 
leadership relations, the annual fund, 
development information services, 
events, communications, and research, 

while also helping to formulate and execute the strategic 
direction of the advancement division in its Empower 
campaign.  Since beginning his development career in 
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research at Brandeis University, Donnelly has held positions 
in donor relations at Harvard, Brandeis, and Northeastern 
universities, and was director of advancement services at 
Phillips Academy, Andover. He has also done front-line 
fundraising in health care and education. Donnelly  
was the founding president of both the New England  
Development Research Association (NEDRA) and the  
Association of Donor Relations Professionals (ADRP) and 
has done many presentations at NEDRA, APRA, ADRP, 
CASE, and AFP conferences.  In 2009, he was presented 
with the Founders Award from ADRP for “significant  
contributions to the profession” and in 2012, the Anne 
Castle Award from NEDRA.  Joe holds a B.A. in art history 
from Bates College.]

Mary Doorley, ACFRE, Vice President of 
Development, Archdiocese of Boston 
has been a development professional for 
30 years, serving as a capital campaign 
consultant and chief development officer 
for healthcare, cultural, educational, 
and religious organizations throughout 
the country. She is an adjunct professor 

at Boston University, teaching courses in arts administration 
and nonprofit management. Mary served on the AFP’s 
Ethics Think Tank in 2011 and is currently a member of the 
AFP Research Council. An Advanced Certified Fundraising 
Executive, she serves on the ACFRE Board. She earned a  
BA from the Catholic University of America and an MS 
from Regis College.

As Chief Financial Officer, Michael S. 
Downey oversees all financial aspects 
including the facilities and information 
technology areas of The New England 
Center of Children, Inc. Michael is a 
certified accountant and received both 
a bachelor of science from Babson 
College and an MBA from the F.W. Olin 

School of Business at Babson College. Michael joined 
NECC in 2013 after 14 years at Feeley & Driscoll, P.C., 
where he was an audit partner at the firm with a specialty 
in servicing non-profit and educational organizations. In 
that capacity, Michael served as a business advisor for 
non-profit organizations ranging from start-ups to larger, 
mature corporations.

Maureen Flynn, Managing Director.  
As a leader of the Corporate Social 
Engagement practice at Changing  
Our World, Maureen has over a  
decade of experience establishing and 
implementing effective partnerships 
between corporations and nonprofits. 
Maureen brings a strong background 

in grantmaking, program design, employee engagement 
and cause marketing to her position at Changing Our 
World and her client experience represents an array 

of sectors and industries, including organizations such as 
Avon, BNY Mellon, ConAgra Foods, MillerCoors, Philips, 
Phillips 66, TD Ameritrade and Xylem.  
   Maureen also specializes in developing corporate out-
reach strategies for nonprofit organizations. With a strong  
understanding of how nonprofits can leverage their assets 
to be seen as a strong partner, Maureen has worked side-
by-side with organizations such as The OASIS Institute, 
SOS Children’s Villages, the YMCA of Greater New York 
and the Greater Boston Food Bank to develop outreach 
and cultivation strategies with leading corporate funders.   
   Prior to joining Changing Our World, Maureen served as 
the Associate Specialist of Corporate Social Responsibility 
for Canon U.S.A. Inc. In this role Maureen was responsible 
for managing Canon’s nonprofit partnerships with  
organizations including the Yellowstone Park Foundation 
and the National Environmental Education Foundation. 
Maureen also helped plan the Canon Envirothon, one of 
North America’s largest environmental education com-
petitions. In addition, she was responsible for overseeing 
the company’ community relations initiatives, employee 
volunteer activities, and in-kind giving program, and 
helped to implement the company’s first cause marketing 
campaign, partnering with the American Cancer Society.
   Before joining Canon, Maureen worked for Toshiba 
America Foundation where she made funding 
recommendations and managed grant projects that  
support mathematics and science education in K-12 
classrooms nationwide. Maureen also served on the 
Social Contributions Committee convening six Toshiba 
America Group companies and serving as a liaison to 
Toshiba’s headquarters in Japan.
   Maureen earned a Bachelor of Arts Degree in  
Communications from the State University of New York at 
Oswego. She currently serves as a member of the Oswego 
Alumni Association’s Board of Directors. 

Michele Gagne is Managing Director of 
Development at Mass General Hospital. 
In her oversight role of Integrated  
Marketing and Communications, Michele 
provides strategic and visionary lead-
ership to all Development teams and 
individuals associated with marketing 
related initiatives across communication 

channels in an effort to increase revenue, promote events, 
improve brand awareness, cultivate and steward donors 
and create prospect lead generation. Channels include the 
Development office website and the corporate site, social 
media, general hospital marketing initiatives, community 
fundraising/crowdfunding platform, events, direct mail, 
print collateral such as the Mass General Magazine, and 
email marketing campaigns.  Michele also oversees the 
Information Management and Client Services functions in 
the Mass General Hospital Development Office.
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Maureen Grieco, Vice President of 
Development, Edward M. Kennedy 
Institute for the United States Senate. 
Maureen Grieco joined the Edward 
M. Kennedy Institute in March 2014. 
She has an extensive background in 
higher education development as well 
as significant experience in political 

campaign fundraising.
   Growing up in rural Pennsylvania, Maureen began  
volunteering for local political campaigns as a teenager. 
She started her professional career in politics as a field 
organizer for the Clinton Gore Campaign in 1992. This led 
to a long tenure as a campaign manager and fundraiser for 
state and federal candidates across the country.
   Prior to the Kennedy Institute, Maureen served as a  
philanthropic advisor in the Office of Philanthropic  
Partnerships at MIT where she engaged the Institute’s most 
generous benefactors. Prior to MIT, Maureen was a 
major gifts officer at Yale School of Medicine. 

Barbara Gross is the Founder & Principal 
of BDG Consulting, LLC, a firm  
specializing in development counsel 
to non-profits, especially those seeking 
more robust engagement and support 
from donors with significant philanthropic 
potential. Drawing on a 25-year career 
as a major/principal gifts fund raiser 

and strategist with some of the Boston area’s leading 
institutions, including Wellesley College, Phillips Academy/ 
Andover, and Facing History & Ourselves, she has a 
well-earned reputation for providing the critical thinking, 
fresh ideas, and perspective necessary to build successful, 
sustainable development programs. Barbara coaches 
and supports clients to adapt a ‘big picture’ view, with a 
practical problem-solving approach and the right tools to 
be successful. She holds a B.A. from Bowdoin College, 
and is active with Women’s Lunch Place, The Philanthropy 
Connection and the Pan-Mass Challenge.

Jamie Grossman is the President Elect of 
the Jewish Family & Children’s Service 
Board of Directors where she has served 
since 2000. She is the Founder and  
Advisor of Shoulder to Shoulder, a 
program of JF&CS that provides support 
to military families in their home and 
in the community.  Jamie has served on 

many committees at JF&CS including Clerk, Executive 
Committee, Chair of Hunger & Nutrition, Chair of 
Development Committee and Strategic Planning as well 
as chairing the Annual Campaign and the Benefit. In 
addition to her work at JF&CS, Jamie is a member of 
the Board of Overseers at the Beth Israel-Deaconess 
Medical Center, serves on the Greater Boston Veteran 
Collaborative Steering Committee, is a member of the 

Red, White & Blue Alliance of the Red Sox Foundation 
and Massachusetts General Hospital Home Base Program. 
Jamie is a strong advocate of cancer research and has 
served on the Executive Committee of Silent Springs and 
the Dana-Farber Cancer Institute’s Beyond Boston 
Women’s Executive Council.

Merideth Gulley has practiced digital 
marketing in both the education and 
music industries. She currently leads 
digital marketing strategy at the MIT An-
nual Fund, previously managed market-
ing operations at the Friday Center for 
Continuing Education at UNC-Chapel 
Hill, and practiced digital marketing at 

Redeye Worldwide, working closely with artists like Nick 
Lowe and Aoife O’Donovan, and labels such as Yep Roc 
Records and Kill Rock Stars.

Amanda Harless since joining Liz Page 
Associates in 2001, has specialized 
in turning big ideas into detailed road 
maps that take clients from their vision 
to reality. She guides event design  
and fundraising strategy by partnering 
with corporate and nonprofit clients.  
Amanda began her career in  

Development and External Affairs at the YWCA Boston, 
helping produce the annual Women’s Leadership Event,  
a showcase of top female leaders in Greater Boston.

John Haydon is one of the most 
sought-after nonprofit digital marketing 
and online fundraising experts. He 
has helped hundreds of nonprofits 
achieve their best online marketing and 
fund-raising results through consulting, 
training and coaching. “John enables 
our nonprofit partners to connect better 

with their constituents and donors.” - The Boston Foundation.  
John has spoken at the Nonprofit Technology Conference, 
New England Federation of Human Societies, New Media 
Expo, BBCon, Social Media 4 Nonprofits, AFP New Jersey, 
Boys & Girls Clubs, SAWA and many other annual 
conferences. Over 21,000 people subscribe to John’s 
weekly newsletter and free weekly training series, the 
Hump Day Coffee Break (Wednesday’s at 11am ET). John is 
also the author of Facebook Marketing for Dummies (Wiley) 
and Facebook Marketing All-In-One (Wiley) and a regular 
contributor to the Huffington Post, Social Media Examiner, 
npEngage, LinkedIn, and of course JohnHaydon.com.
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Tanya Holton is Senior Director of 
Development at The Schwartz Center 
for Compassionate Healthcare. She has 
devoted her entire career to nonprofit 
fundraising and management. After  
cutting her teeth raising funds for the 
Boston University School of Education, 
she moved on to managerial and  

fundraising positions at smaller nonprofits dedicated 
to education and communication – reaching elementary- 
aged children, blind children and adults, and now  
multidisciplinary clinicians.

Alyson Molloy Hussey is the Director of 
Development for Silver Lining Mentoring, 
the only mentoring organization in the 
Commonwealth focused exclusively 
on the unique needs of young people 
impacted by the foster care system.  
Alyson is Silver Lining Mentoring’s 
first Director of Development and has 

helped to more than double revenue since she started in 
2013. Previously, Alyson was a non-profit consultant with 
ESC New England and the Director of Development for 
the Hattie B. Cooper Community Center in Roxbury.  She 
has also taught Resource Development for Non-Profits at 
Wheelock College’s graduate program of Organizational 
Leadership. She holds a B.A. from Providence College and 
a J.D. from California Western School of Law.

Kimberly Y. Jones is the Founder and 
CEO of Athena Legal Strategies Group.  
An experienced business strategist, 
corporate advisor and accomplished 
employment attorney, Kimberly  
provides strategic oversight, direction 
and representation to business enterprises, 
multinational corporations, nonprofit 

organizations and executive leadership teams to address 
and resolve employment-based challenges, manage  
organizational crisis, enhance employee relations,  
protect reputational image and minimize corporate risk.  
In addition to her law firm practice, Kimberly previously 
worked for Merck & Company, a Fortune 100 global 
healthcare company.
   An executive leader and award winning attorney,  
Kimberly has been recognized for her public service, 
mentorship and ability to resolve complex organizational 
and management issues across multiple industries. In 
2012, Kimberly was selected as a Top Woman of Law by 
Massachusetts Lawyers Weekly.  Most recently, she was, 
once again, recognized as a “Super Lawyer” in Labor 
and Employment Law by Boston Magazine, a designation 
limited to the top 5% of attorneys.
   Active on several boards, Kimberly was recently appointed 
to the Archdiocese of Boston Finance Council, the 4th 
largest archdiocese in the United States, where she serves 
on the Legal Affairs and Audit Committees. She was also 

invited to join the board of Beth Israel Deaconess Medical 
Center, where she serves on the Compensation Committee. 
Additionally, she is a member of the Board of Directors of 
Massachusetts Service Alliance, an organization dedicated  
to volunteerism and community service, where she is 
Chair of the Governance Committee. A classically trained 
pianist, Kimberly also serves on the Development 
Committee for the Board of Directors of the Boston Youth 
Symphony Orchestras.
   Previously, in 2008, Kimberly received a gubernatorial 
appointment to the Massachusetts Commission Against 
Discrimination (MCAD) Advisory Board, on which she 
served until 2015.
   An invited panelist, moderator and keynote speaker, 
Kimberly frequently addresses corporate, academic,  
business and legal audiences and has appeared on ABC 
and NBC networks.

Victoria Jones is Executive Vice President 
at Development Guild. Victoria offers 
more than 30 years of experience in 
nonprofit fundraising and management. 
She leads a variety of organizational 
strategy, fundraising and executive 
search engagements, and particularly 
focuses her work on campaigns and 

major gift initiatives, systems design, and building out 
fundraising teams and practices. Victoria’s clients range 
from Barnard College, Beaver Country Day School,  
Children’s Hospital Trust, and UMass Boston to the  
Concord Museum and Greater Boston Legal Services. 
Through this work, Victoria is often counseling clients on 
ask strategy and design, and coaching staff and volunteers 
who will be making the ask.

M. Kristen “Krissie” Kelleher is the 
Director of Advancement at The Rivers 
School. She has worked in development 
for more than 15 years, having started 
her career in the Harvard College Fund 
office before moving to Loomis Chaffee, 
where she worked as associate director 
of development and major gifts officer 

before being promoted to director of major gifts, and then 
director of the school’s Centennial Campaign.

Erin Kelly-Clabaugh is Managing 
Director for Corporate & Foundation 
Relations in the Massachusetts General 
Hospital Development Office. Prior  
to joining the MGH team in 2003, she 
coordinated foundation relations for 
the Women’s Lunch Place, a shelter 
for homeless women in Boston. Erin’s 

career began as a criminal defense attorney in Boston. She 
received her undergraduate degree from Boston University 
and her JD from Northeastern University School of Law.
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Tomasz Kierul, CFRE has excelled in 
development and leadership positions 
where he brings energy and focus as 
well as nearly 15 years of experience 
in nonprofit development. He currently 
leads Regis’ annual leadership giving 
program and has an active role in  
the overall direction, strategy, and  

integration of development, alumni relations, and  
advancement services.  Prior to his role at Regis, he served 
at the Catholic Archdiocese of Boston as Senior 
Development Officer and co-founded Philanthropic U, a 
consulting practice specializing in donor-focused program 
development and campaign priorities. Tomasz has held  
a variety of positions in the nonprofit and consulting  
sectors at several organizations in the US and Poland,  
and currently serves as a member of the Board of Directors  
for the Association of Fundraising Professionals (AFP) 
Massachusetts Chapter.

Beth Kramer is Associate Dean of 
Development and Alumni Relation  
Design. Beth Kramer joined the  
External Relations team at the Harvard 
Graduate School of Design (GSD) in  
February 2011 and became the Associate 
Dean for Development and Alumni 
Relations in September 2012. She is 

responsible for leading the GSD’s capital campaign and 
building a new philanthropic model for the School. Prior to 
the GSD, Beth served as Assistant Dean for Development 
at the Harvard Kennedy School and oversaw the School’s 
Major Gifts team. Before traveling across the river to 
Harvard University, Beth was engaged in major gift  
leadership roles at Northeastern University, Brandeis 
University, Hebrew College and New England  
Conservatory of Music. Each of these institutions were  
at critical strategic growth stages in their development  
programs and these opportunities provided ripe environments 
to test new ideas, foster innovation and nurture and  
mentor many talented early career professionals. Beth is a 
former board member of Women In Development and the 
Needham Education Foundation.  A native of Youngstown, 
Ohio, she received her BA in Public Administration and 
Political Science from Ohio Northern University and pursued 
additional studies in the Administration Management 
program at Harvard Extension School.

Kristina Lentz has worked in major 
gift fundraising for over 20 years in  
a variety of places including UMass  
Amherst, Colby College, The University 
of Maine, UConn School of Law, 
Perkins and Harvard Medical School. 
Currently, Kristina is the Director of 
Capital & Leadership Giving at Pine 

Street Inn, New England’s largest homeless shelter. Kristina 
is also an Executive Coach, working with professionals 

in Advancement, Student Affairs and Finance as they 
seek new and advanced directions in their professional 
careers. Kristina has a BA and MA from the University 
of Massachusetts Amherst in History and completed her 
Graduate Certificate in coaching at the Massachusetts 
School of Professional Psychology. Kristina has written 
and presented widely at professional organizations from 
New York City to Maine including CASE DI & II, AFP MA 
Chapter, and WID. She is currently serving on the Board 
of AFP MA Chapter as Vice Chair for Education.

Ruth Emanuel Maffa has been in the 
Advancement field for over 25 years.  
She is currently a Senior Development 
Officer at Jewish Family and Children’s 
Service, where she manages a portfolio 
of major gift prospects and donors, and 
serves as Development liaison to four 
Agency departments and programs.  

Previous experience in the field includes roles at New 
England Conservatory of Music, Wellesley College, Lahey 
Clinic, Tufts University, and Hadassah, where she raised 
close to 3M for medical research and their Capital 
Campaign to build the Sarah Wetsman Davidson Tower, 
part of a premier hospital in Jerusalem. In addition to  
her job at JF&CS, Ruth is a professional harpist with  
performances at the Tanglewood Music Center and Boston 
Pops, and locally with orchestras and as a freelance  
musician.  She lives in Lexington with her three children 
and her husband Phil, a violinist.

Anne Melvin has worked as both a 
volunteer and a professional in the field 
of development for over two decades. 
In recent years, Anne specialized in 
planned giving, negotiating and closing 
gifts for various schools at Harvard. As 
Deputy Director of Gift Planning at  
Harvard College, she directed the 

marketing portion of Harvard’s gift planning efforts for 12 
years, revamping its approach to marketing and tripling its 
lead generation. She also worked with prospects, soliciting 
and closing gifts. For the past three years, Anne has directed 
the fundraiser training and overall development education 
program at Harvard’s central development office. Anne is a 
member of AFP, the Partnership for Philanthropic Planning 
(PPP), and the PPP Leadership Institute. She speaks regularly 
around the country to professional development 
organizations specializing in donor motivation, gift 
planning, cultivating the donor, fundraiser training 
and gift solicitation and negotiation. She trains non-profit 
development staff nationwide through her private practice, 
ATM Consulting. Among various volunteer activities, 
Anne serves on the board of the Wellesley Education 
Foundation fundraises for her alma mater. Prior to joining 
Harvard, Anne practiced real estate law in the Boston 
area. She is a cum laude graduate of Williams College and 
holds a J.D. from the Boston University School of Law.

18



Ted Mills, Senior Development Officer 
at Harvard Business School has 18 
years of experience advising individuals 
and families about the effective use of 
charitable giving strategies to meet their 
philanthropic goals. At Harvard Business 
School, he facilitates the School’s 
relationships with a group of its most 

generous alumni and friends in Asia and the United States 
in collaboration with the Dean, senior leadership, faculty, 
and volunteers. Before Harvard, Ted worked at Princeton 
University, the Philadelphia Museum of Art, Swarthmore 
College, and Johns Hopkins University in similar roles. 
He spent the earlier portion of his career practicing law 
in New York, Singapore, and Hong Kong. Ted graduated 
from the University of Virginia and received his JD from 
Harvard Law School. 

Gavan Mooney is an Executive Vice 
President at Changing Our World where 
as part of the Executive Committee, 
he is responsible for expanding and 
overseeing the firm’s business relation-
ships. Gavan joined the firm in 2002 
and has provided counsel to hundreds 
of educational, health-related, religious, 

and social service organizations throughout United States. 
Moreover, he has managed and implemented many of the 
firm’s largest and most successful fundraising endeavors, 
including a $220 million campaign for the Archdiocese of 
New York. Gavan is currently providing counsel on a wide 
variety of projects, including three major fundraising ef-
forts: a $150 million campaign for the New Jersey Institute 
of Technology, the Diocese of Dallas’ $125 million leader-
ship and parish-based campaign, and a $50 million cam-
paign for the Diocese of St. Petersburg. All told, Gavan’s 
clients have raised in excess of $700 million. In addition, 
Gavan was part of a team that designed and implemented 
the Catholic Alumni Program (CAP), an initiative created 
to support Catholic elementary schools. Currently being 
implemented in 400 Catholic elementary schools across 
eight archdioceses and dioceses in New York, Massachu-
setts and Connecticut, a recent report released by Boston 
College, Sustaining Urban Catholic Elementary Schools, 
cited CAP as one of the “funding strategies” to help sustain 
Catholic elementary schools. Gavan is a frequent speaker 
at industry conferences. His work includes presentations 
and workshops on best practices for implementing major 
gifts, building a successful annual fund, board devel-
opment, and preparing for campaign success. Gavan is 
originally from Bray, County Wicklow in Ireland. Prior to 
coming to the States, he worked in the financial services 
industry in Sydney, Australia and Dublin, Ireland. He re-
ceived his Bachelor of Commerce degree from University 
College Dublin, Ireland, and is currently in his final year 
of the senior management course of Omnicom University, 

managed by Harvard Business School. He resides in 
Milton, Massachusetts with his wife, Sally; daughter, Milly; 
and son, Finn.

Cristine More, CFRE has served the 
non-profit community for nearly thirty 
years. Having recently served as the 
Interim Vice President for Development 
at Tufts Medical Center, she raised the 
largest gift the Medical Center has seen 
in the last twenty years. She has served 
the non-profit community in various  

capacities, including as a consultant, Director, Vice  
President and Executive Director. She has raised  
philanthropic funds for organizations in healthcare, higher 
education, national non-profit associations as well as  
conducted national executive searches. She has built 
comprehensive programs including annual and major  
gift programs, planned giving, capital campaigns and 
stewardship/donor relations. She has worked with  
numerous volunteer boards on strategic planning and 
board retreats. Cristine is recognized for her ability to 
build a culture of philanthropy and affect significant 
change within organizations.   
   Cristine has held positions as the Vice President for 
Development at Caritas Norwood Hospital, first-ever 
Vice President for Development at Milton Hospital, and 
Director of Advancement at Boston University School of 
Law. She holds a CFRE and is a member of the AFP MA 
Chapter Board. She currently serves as the Vice President 
for Conference and has served on the 2014 Conference 
on Philanthropy Committee and chaired the 2015 and 
2016 Conference on Philanthropy.  She has also served on 
the NEAHP Conference Committee.

Susan Musinsky is Executive Director at 
Social Innovation Forum. With a wealth 
of experience in the nonprofit sector, 
Susan joined Root Cause in 2005 as 
Director of the Social Innovation Forum 
(SIF). In 2015, after 10 years of helping 
to grow SIF into a well-recognized 
and highly respected program, Susan 

co-led the spin-off of the program into an independent 
organization. In the newly formed entity, Susan works with 
investors (individuals and foundations) and nonprofit 
and for-profit socialentrepreneurs to accelerate solutions 
to critical social problems. Among other experiences,  
Susan was Executive Director of the National Conference 
for Community and Justice’s (NCCJ) Boston office, which 
grew threefold under her leadership. She has participated 
on many local boards, including serving as past chair 
of Congregation Beth El’s Tzedkah Hevra group, and as a 
10-year founding member of the Watertown Community 
Foundation’s Board of Directors. Susan thoroughly enjoys 
building community and connecting people, and her 
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vision is to build a powerful network where funders and 
practitioners work together toward social change. Through 
her work, Susan has shown that social impact and social 
change do happen from creating purposeful, mission- 
focused communities. 

Brian Nevins joined CCS in 1990 
and has provided professional counsel 
to higher education, primary and 
secondary education, environmental, 
health, arts and cultural, faith-based, 
and professional organizations 
throughout the northeast. Brian is one of 
eleven principals of the firm focusing  

on client activity and has extensive experience in  
raising funds for many different client institutions  
and organizations. Brian is the manager of CCS’s New 
England programs. 
   Brian has directed or managed capital and endowment 
campaigns for numerous clients and has broad and deep 
experience in the areas of campaign strategic planning, 
major gift solicitation, volunteer engagement, planning 
studies, development assessments, campaign management, 
public relations, and foundation and corporate giving. 
Client campaigns that he has been fortunate to be a part  
of have raised over $2.5 billion.

Scott Nichols is Senior Vice President 
at Boston University. He joined Boston 
University in May of 2006 as Vice 
President for Development and 
Alumni Relations overseeing a staff of 
200. He is responsible for all areas of 
advancement and is currently leading 
the University’s first campaign, which 

recently raised its goal from $1 billion to $1.5 billion. In 
2011 he was promoted to Senior Vice President. Formerly, 
Scott was chief advancement officer and Associate Dean  
at Harvard Law for 20 years. During his tenure, which  
consolidated all advancement functions, he helped  
engineer two long range planning processes that have 
both led to successful campaigns. The first was the 
$150,000,000 Campaign for Harvard Law School, 
an unprecedented effort that was five times larger than 
anything previously attempted in legal education. The 
Campaign exceeded its goal by $33,000,000. Nichols 
also spearheaded Setting the Standard: The Harvard Law 
School Campaign to raise $400,000,000, which achieved 
$480,000,000.  Nichols served DePaul University from 
1980-86, initially as Director of Development then as 
Associate Vice President. Prior to that he was Director 
of Annual Giving at Northwestern University and held a 
variety of advancement positions at Bucknell University,  
including Director of Alumni Relations. He began his 
career teaching in Morocco as a Peace Corps Volunteer. 
Holding an undergraduate degree in economics from 
Bucknell, he obtained a master’s and doctorate degree  
in educational administration from the University of  

Pennsylvania. His doctoral dissertation was on volunteerism 
 in higher education. He received the William E. Arnold 
Award at Penn for Outstanding Promise of Leadership.  
Active in the profession, Nichols is a co-author of 5 books 
on advancement. He was a longstanding trustee of the 
Council for the Advancement and Support of Education 
(CASE). He was also a trustee of CASE Europe.  For many 
years he has served as a CASE judge for the Grenzebach 
awards for best scholarship, research and publications in 
the field. A frequent speaker on the conference circuit, 
Nichols is a recipient of the Steuben Award from CASE for 
excellence in presentations. Nichols served as a trustee 
of Bucknell University for 20 years. At Boston College, 
he serves as an Advisory Board Member for the Center 
on Wealth and Philanthropy. Over the past several years, 
Nichols has taught Principles and Practices of Philanthropy 
at the Harvard Extension School. In addition, he teaches 
the philanthropy module for in Harvard’s New Presidents 
Seminar, the Management Development Program and the 
Institute for Educational Management.

Erin Northrop is Managing Director of 
Development at Massachusetts General 
Hospital. Erin oversees the MGH Fund 
(the hospital’s annual fund); Leadership 
Activities, including the MGH President’s 
Council; and the Alumni Fundraising 
efforts. Erin has spent her entire career 
in the non-profit sector, with nearly 15 

years of experience in healthcare fundraising. Prior to joining 
Mass General three years ago, Erin spent seven years as a 
member of the Annual Giving team in Dana-Farber Cancer 
Institute’s development office, overseeing a variety of 
programs ranging from annual giving naming opportunities 
and the leadership giving society to workplace giving  
and a corporate giving circle. Erin began her development 
career at Carney Hospital in Dorchester, where she  
managed the hospital’s signature fundraising events 
and the volunteer services program. Erin is a graduate 
of Providence College.

Mark O’Donnell has nearly twenty 
years of non-profit management and 
fundraising experience. Mark is currently 
Senior Vice-President and Chief  
Development Officer for Big Brothers 
Big Sisters of Massachusetts Bay  
(BBBSMB). In this role, Mark leads a 
development department consisting  

of individual giving, annual fund, special events,  
advancement services and corporate and foundation  
relations. Since joining BBBSMB in 2011, revenue has 
nearly doubled and FY17 hit an all-time high level mark 
in the organization’s vast 65 year history. 
   In his previous role, he held the position of Associate 
Dean of Advancement at Northeastern University. Prior  
to Northeastern, Mark was the Executive Director of  
Development at Bentley University. Mark has also held 
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the positions of Associate Director of Leadership Giving 
and Leadership Giving Officer at Babson College.
   Mark currently sits on the Youth Villages Massachusetts 
Board of Directors.

Liz Page, CFRE established Liz Page 
Associates (LPA) in 1994 and combined 
her theatrical talent with a passion for 
the arts and human services. Under her 
leadership, LPA has built a reputation 
for producing special events for non-
profits and corporations that not only 
meet but exceed significant financial, 

marketing, and employee engagement goals. Liz and 
her team create signature experiences with unforgettable 
power and style to help organizations reach their next 
level of success and visibility.

Ellen Heath Plapinger is Senior Director 
of Development at the Massachusetts 
General Hospital.  She and her team of 
colleagues focus on raising major gifts 
for Mass General Hospital for Children. 
Part of this mission also includes the 
major gift strategy for two annual 
signature Galas that raise well over seven 

figures for pediatric care. Ellen truly enjoys collaborating 
with her wonderful Development colleagues and the 
tremendous MGH/MGH caregivers to ensure that we can 
continue to provide family centered, top notch care, much 
of which is only possible through philanthropy. Ellen has 
been at MGH since 2009. Prior to that, she spent many 
years in the financial world as well as being involved in 
various nonprofits as a Board Chair and/or Board member. 
In all of those situations Ellen was involved with fundraising, 
finances and board recruitment and retention.

Larry Raff is president and principal of 
Copley Raff, Inc., a national manage-
ment and fundraising consulting firm 
that specializes in raising the sights of 
nonprofit organizations and helping 
them to meet aspirational goals. He  
is also a principal with Rising Tide  
Direct LLC, a direct mail and  

marketing firm that stresses the use of direct marketing 
channels to maximize net revenue and to identify and 
move contributors into the major donor pipeline. Larry 
has served hundreds of clients in all nonprofit sectors 
with emphasis in healthcare and public health. He is 
currently counsel to campaigns ranging from $200 mm 
(Miami Cancer Institute) to $6 mm (Community Kitchen 
in Boston’s South End).  He serves as a Strategic Advisor to 
the Institute of Healthcare Improvement’s 100 Million 
   His thought leader activities included co-founding the 
highly acclaimed PLAN-MGO Master Gift Officer Event, 
now in its 8th year (March 31-April 3, 2017). He is the 

author of the GivingTake blog which has been publishing 
bi-weekly for more than five years and has an international 
following, regularly conducts high-level training 
presentations, and publishes articles in Becker’s Hospital 
Review, Fundraising Success Magazine and Board Source.
Larry is the immediate past president of The Friday Forum, 
a thought leadership group of senior development profes-
sionals in the Boston area, and creator of Whip Cancer, an 
immunotherapy guided visualization iPhone/iPad app.

Susan Raymond, Ph.D is Executive Vice 
President at Changing Our World, a 
full-service nonprofit and philanthropy 
consulting firm. At Changing Our 
World, Dr. Raymond is responsible for 
designing and conducting research for 
both nonprofits and foundations, as 
well as developing business plans and 

program evaluations for new and existing institutions. In 
February of 2011, Women United in Philanthropy honored 
Susan with the Women in Excellence and Achievement 
Award.  In September 2014, she received the John and 
Patty Noel Humanitarian Award for her work in global 
health and development. Susan has extensive experience in 
research, analysis and planning.  Prior to joining Changing 
Our World in 1999, Susan held positions with the New 
York Academy of Sciences, where she founded the public 
policy program, The World Bank, Center for Public  
Resources, and US Agency for International Development.  
Susan is a member of the Advisory Board of the Center for 
Global Prosperity in Washington, D.C., a Faculty Lecturer 
at Columbia University, and a member of the Advisory 
Boards of The Global Index of Philanthropic Freedom and 
America’s Unofficial Ambassadors.  In 2012 the Director 
of the National Science Foundation appointed her to 
the Board of the Civilian Research and Development 
Foundation. In 2014 she was appointed by the National 
Academy of Sciences to an organizing committee for a 
national survey of research and development in the nonprofit 
sector. She is a regular international conference speaker on 
the future role of philanthropy in economic growth and civil 
society, and has published four books and many professional 
articles on the changing philanthropic landscape globally. 
Her most recent book Recession, Recovery and Renewal: 
Long-term Nonprofit Strategies for Rapid Economic Change 
was released by Wiley in 2013.  Susan earned her BA Phi 
Beta Kappa from Macalester College and her MA and Ph.D. 
from The Johns Hopkins University School of Advanced 
International Studies in a joint program with the School of 
Hygiene and Public Health.
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Noam Reuveni has more than 10 years 
of experience in healthcare and digital 
marketing. He is currently the Director 
of Interactive Solutions for Massachusetts 
General Hospital’s fundraising operation 
where he oversees digital marketing and 
technology efforts for the department. 
Noam and his colleagues manage  

multiple internal clients, developing strategy and producing 
digital marketing content and campaigns in support of  
the organization’s fundraising goals. Noam is especially 
interested in open source technology, ecommerce,  
marketing automation, digital advertising and analytics, 
and participates actively in the Boston open source,  
WordPress, Marketo and digital marketing communities.

Amy Robb is Associate Director for Pros-
pect Research & Funding Opportunities 
for Corporate & Foundation Relations in 
the MGH Office of Development. Prior 
to joining Mass General, she was the 
program manager and Funding Resources 
Specialist for the ADVANCE Program at 
Brown University, a 5-year NSF initiative 

that sought to promote the retention and advancement 
of women faculty in science and engineering. She was 
the inaugural Field Librarian for Women’s Studies at the 
University of Michigan Graduate Library. Amy holds a 
master’s degree in library and information science from the 
University of Illinois and a graduate certificate in women’s 
studies from the George Washington University.

Libby Roberts is Vice President at Lois 
L. Lindauer Searches. Prior to this role, 
she served as Vice President, Campaign 
and Major Gifts at Boston Children’s 
Hospital Trust, Director of Development 
for Campaign and Major Gifts at the 
Boston Symphony Orchestra, Secretary 
of Phillips Academy, Vice President for 

Development at Northeastern University, Director of  
Development at the Dana-Farber Cancer Institute, Director 
of the Harvard Law School Fund and Assistant Campaign 
Manager at Milton Academy.  
   A 1979 graduate of Dartmouth College with a religion 
major, Libby returned to her alma mater as Associate  
Director of the Dartmouth Alumni Fund. She was a member 
of one of Dartmouth’s early coeducational classes and 
received Dartmouth’s Distinguished Young Alumni Award.  
She currently serves on the Board of Directors of the 
Association of Fundraising Professionals, MA Chapter; the 
Board of Visitors at the Nelson A. Rockefeller Center for 
Public Policy; the Board of Directors of the Boston Ronald 
McDonald House, most recently as President; and on the 
Vestry of Trinity Episcopal Church, Boston, where she is 
co-chair of its capital campaign.

Alice Roebuck, Director of Advance-
ment and Engagement Concord Academy. 
Alice RoebuckAlice Roebuck joined 
Concord Academy as the Director of 
Advancement and Engagement in April 
2016, following a 14-year tenure at 
Harvard University where she most  
recently served as the Executive Director 

for the Harvard College Fund, Reunion and Annual  
Campaigns. At Concord Academy, Alice is fostering a culture 
of innovation, data-driven analysis, and bold fundraising 
achievements to ensure sustainable, long-term growth 
in private philanthropic support, and enhance Concord 
Academy’s educational programs and campus life. In this 
work, she coordinates the participation of the Head of 
School, trustees, senior administrators, and key volunteers 
in fundraising and fostering relationships between these 
stakeholders and alumni and friends who live and work 
around the world. 

Siera Rosen is the Director of Gift Plan-
ning at Harvard Business School and 
has 10 years of experience in planned 
giving fundraising. She began her career 
at State Street Global Advisors and 
then worked at Wellesley College and 
Northeastern University. A member of 
the Boston Bar Association, she formerly 

served as a public defender in Essex County. She holds 
a BA from Gordon College and a JD from Northeastern, 
where she also received a graduate degree in taxation.

Kimberlee Schumacher is the VP of 
Strategy & Development for Jewish Big 
Brothers Big Sisters of Greater Boston 
(JBBBS). She is responsible for leading the 
$2.2M annual campaign and growing 
the endowment fund. She is working 
with volunteer and professional lead-
ership to develop the strategic plan to 

lead the agency into its 100th year of proving children  
and adults with meaningful mentoring relationships.  
Previously, Kimberlee served as the Interim Executive 
Director of the Jewish Federation of the North Shore 
(JFNS) and managed the recent successful merger with 
Combined Jewish Philanthropies (CJP). Kimberlee worked 
for CJP for nine years, prior to and after her role with JFNS, 
leading numerous efforts to engage the next generation. 
Prior to working in Jewish communal service, Kimberlee 
led strategic initiatives for health care and management 
consulting agencies. Kimberlee has an MBA from North-
eastern University. She is adjunct lecturer at Northeastern 
University’s Business School.
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Brendan Shepard, Major Gift and 
Planned Giving Officer, Concord 
Academy leads a small planned giving 
department with a focus on strategic 
analysis of Annual Fund giving and 
long-term relationship building to 
garner bequests and capital gifts. Prior 
to joining Concord Academy in 2005, 

Brendan was a Client Marketing Specialist for Wellington 
Management Company. Brendan was previously an 
assistant vice president for Scudder Investments with a 
focus on institutional sales. Brendan received his BA from 
Dickinson College and an MBA from Babson College.

Ali Sherwood is the Director of  
External Engagement for Citizen 
Schools. She previously served as 
Development Director for Back on  
My Feet Boston, and has a breadth  
of experience in cultivating and  
maintaining relationships with  
corporate and individual investors, 

creating fundraising campaigns, ovwerseeing grant 
and foundation work, and planning events. Ali brings  
experiencing leading Advisory Boards and subcommit-
tees, as well as working with executive leadership on 
strategic planning and organizational development.  
Ali holds an undergraduate degree from Bradford College 
and graduate degrees from the University of Rhode  
Island and Harvard University.

Steven & Karen Sisselman, Donors, Steven Sisselman 
is recently retired from a career spanning more than 35 
years in the Energy business. For the last 20 years he was 
COO and co-founder of Itera International Energy which 
is an international oil and gas company operating in the 
US and many republics of the FSU. During his working 
career, Steven sat on 3 Corporate Boards in the energy 
and alternative energy business.  Since retiring he has 
focused his attention on charitable organizations where 
he has taken a leadership role as Chair of CJP’s Israel 
and Overseas commission, the leadership council 
for the Schwartz Center for Compassionate Care and 
became a “Big Brother” with Jewish Big Brother Big Sister. 
Karen Sisselman had a career in marketing working for 
American Express, Chase Manhattan Bank and SEI 
Financial Services. She was co-founder of a small Event 
Marketing Firm.  Since leaving the business world, Karen 
focused her energies on philanthropic work. She was Chair 
of the Board for JBBBS and currently serves on numerous 
committees with JBBBS (and is a Big Sister); she sits on the 
Leadership Council at Tulane University and serves on the 
Anti-Poverty Commission at CJP.

Susan Lewis Solomont is Senior Advisor 
at The Philanthropic Initiative (TPI). She 
recently moved back to the United States 
after living in Madrid, Spain with her 
husband, Alan D. Solomont, the United 
States ambassador to Spain and Andor-
ra (2009-2013). While in Madrid, she 
chaired the Women’s Leadership Com-

mittee of the American Chamber of Commerce and created 
the Women’s Leadership Network, a series that helped to 
shine a light on the role of women in Spain in areas such 
as entrepreneurship, social media, marketing, and corpo-
rate social responsibility. Solomont also chaired the U.S. 
Embassy’s Volunteers in Action program and is a member 
of the board of advisors for the Spain Start-up and Investor 
Summit. Prior to moving to Madrid in 2010, Solomont was 
a senior philanthropic advisor at The Philanthropic Initiative 
(TPI), a nonprofit consulting firm based in Boston that advis-
es individuals, family foundations, and corporations on how 
to design philanthropic programs to create meaning and 
impact. During her more than 10 years at TPI, Solomont’s 
work focused on creating entrepreneurial and strategic ap-
proaches to private philanthropy, enabling corporate clients 
to develop new approaches to corporate civic engagement, 
and developing thoughtful, results-oriented approaches to 
charitable giving and community engagement. Before join-
ing TPI, Solomont had an independent consulting company 
that worked with nonprofit organizations on issues such as 
governance, board relations, capacity building, and sustain-
ability strategies. Earlier in her career, Solomont worked as 
director of corporate development for WGBH, the nation’s 
premier public broadcasting station, where she successfully 
raised more than $35 million annually for WGBH’s sig-
nature TV and radio programs. Committed to be an active 
citizen in the community in which she lives, Solomont has 
been a board member and lay leader of many institutions, 
including the Tufts University Friedman School of Nutrition 
Science and Policy, the New England Aquarium (board 
chair, 1999-2004), the Women’s Health Initiative at Boston 
Medical Center (co-chair, 2006-2009), Newton Wellesley 
Hospital, the Berklee College of Music Valencia Advisory 
Board, the Citi Center for the Performing Arts (formerly the 
Wang Center), the Commonwealth Institute, the WGBH 
Board of Overseers, the Boston Jewish Community Wom-
en’s Fund, and Temple Beth Elohim (building campaign 
chair, 2005-2009). Solomont has received several awards 
recognizing her community leadership, including the 
FEDEPE International Woman of the Year Award in Madrid 
and the YWCA Outstanding Women’s Leadership Award 
in Boston. She holds a Bachelor of Science degree from 
Cornell University and a master’s degree in education from 
Tufts University.
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Larry Tobin is AVP for Major Gifts at 
Combined Jewish Philanthropies (CJP), 
Greater Boston’s Jewish Federation.  
Larry joined CJP in 2008 to focus on 
their annual campaign fundraising 
efforts, specifically working with donors 
within the financial services industry. 
Over his tenure at CJP, Larry has  

focused especially on building relationships with high- 
potential younger donors, on CJP’s Day School Initiative, 
and on Birthright Israel. In his current role, Larry leads 
a team of 12 incredible people charged with realizing 
our community’s financial dreams through CJPs $55M+ 
annual campaign, planned giving and endowment-raising. 
In his spare time, he sits on the development committee 
at his first alma mater, The Rashi School, and sits on the 
alumni board of his second, BU Academy. 

George Triantaris is Director of Stew-
ardship Programs at Bentley University. 
Since April 2014, George has been the 
Director of Stewardship Programs at 
Bentley University. George graduated 
from Wesleyan University with a BA  
degree in biology. He received a JD 
from New York University School of 

Law. From 1990 to 1994 he worked as a lawyer at the 
Boston law firm of Ropes & Gray specializing in estate 
and gift tax planning. In 1995 George entered the  
development field as Associate Director of Gift Planning 
and Donor Relations at Bentley University. Between 1998 
and 2006, George held a number of key positions in 
the Northeastern University development organization, 
including Director of Planned Giving & Associate Director 
of Development, Director of Principal Gifts & International 
Development and Interim Senior Vice President of  
Institutional Advancement, overseeing a development  
staff of 120. In 2007 George joined Boston University as 
Director of Planned Giving. From 2008 to 2011 he served 
as the Director of Principal and Planned Giving for the 
Boston Symphony Orchestra. In 2012 George was 
appointed Vice President of Development of The American 
College of Greece, which serves 4,000 students, is the 
largest and oldest US educational institution in Europe, 
and is comprised of a secondary school, undergraduate 
college and graduate business school.

Farra Trompeter is Vice President at 
Big Duck, a communications firm that 
works exclusively with nonprofits to 
help organizations reach supporters, 
build awareness, and raise money. Farra 
has more than 20 years of experience 
in fundraising and communications for 
nonprofit organizations. Farra’s expertise 

focuses on helping nonprofits create multichannel  
campaigns and use social media to connect with donors, 
activists, and other members of their community. She 

also loves building people’s skills and knowledge through 
coaching, workshops, webinars, and classes. Farra serves 
as Board Chair for Nonprofit Technology Network (NTEN), 
an organization that believes technology can revolutionize 
social change. Farra is a part-time faculty member at The 
New School for Public Engagement and New York University 
Wagner Graduate School of Public Service, where she 
teaches classes about online engagement and strategic 
communications for nonprofits. She holds an M.S. degree 
in nonprofit management from The New School. Farra tweets 
about nonprofit communications and fundraising at @Farra.

Bob Voss, PhD, has been a partner 
at the consulting firm Growth River 
for five years. He helps organizations 
and their leaders identify and address 
critical issues that stand in the way of a 
high level of shared vision, purpose and 
results-driven performance. Bob has 
extensive experience as an executive, 

teacher, trainer, and technical writer. Previously he served 
at the global nonprofit organization EnlightenNext as 
CEO, COO, and Board member. In 2013 Bob co- 
presented a seminar at the AFP National Philanthropy Day 
conference on creating the right conditions for fundraising 
success, and led a workshop entitled, The Seven Critical 
Conversations for Leading Change, at the 2016 Planned 
Giving Group of New England All-Day Conference. 
Trained in whole-systems thinking, Bob earned his PhD  
in Insect Ecology from the University of Massachusetts- 
Amherst. He also spent many years working as a 
software trainer, consultant and co-author of several 
best-selling software books. 

Tamsen Webster, Part “idea whisperer,” 
part message strategist, and part  
presentation coach, Tamsen Webster 
helps organizations like Disney,  
Ericsson, Johnson & Johnson, State 
Street Bank, and Verizon find and  
communicate the power of their ideas. 
She’s also an active speaker and emcee, 

hired by companies like Akamai, BCG (Boston Consult-
ing Group), and Microsoft, and conferences like Content 
Marketing World, HubSpot’s INBOUND, and Marketing-
Profs’ B2B Marketing Forum. Her goal?
   To not just wow the crowd, but to change them. Tamsen 
began her career as a change management consultant, 
and spent 15-years managing marketing and development 
communications for nonprofit and higher educational 
institutions such as The Boston Conservatory and Harvard 
Medical School before becoming a brand strategist 
in agencies. She’s also the mother of two boys, who 
regularly challenge what she thinks she knows about 
communication, a retired Weight Watchers leader, and 
a reluctant marathoner.
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Marcia Whitehead, Development Di-
rector, joined Corporate Accountability 
International more than five years ago. 
During her tenure she has played  
multiple roles on the development 
team. As development director,  
Whitehead oversees the organization’s 
multiple fundraising streams and the 

membership engagement program. She also provides 
overall strategic direction to the development unit.   
Whitehead holds a bachelor’s degree from Wesleyan  
University in American government and public policy.

Wendy Wilsker serves as the Senior Vice 
President of Institutional Advancement 
at Jewish Family & Children’s  
Service, making deep and meaningful 
connections with donors and  
identifying philanthropic opportunities 
that will strengthen her organization 
for generations to come. She began her 

career in development at Combined Jewish Philanthropies 
and has led development at the American Jewish Com-
mittee, the Rashi School, and Lahey Clinic. Most recently, 
Wendy served as a consultant and executive recruiter to 
local and national nonprofit organizations.

Rimma Zelfand is Chief Executive 
Officer of Jewish Family & Children’s 
Service of Greater Boston (JF&CS),  
a leading non-profit that has been  
providing comprehensive human  
services for people of all ages and 
backgrounds since 1864. Rimma came 
to JF&CS with a wealth of experience in 

the fields of home health, elder services, and disease  
management, having served as Executive Director of a 
highly successful PACE (Program for All Inclusive Care 
for the Elderly) and founder of the first culturally and 
linguistically competent home care program for non- 
English- speaking patients in Massachusetts. Since joining 
the JF&CS Board of Directors in 2003, Rimma served as 
Director of Services and Senior VP for Programs before 
being named CEO in 2011. Under her leadership, JF&CS 
launched the first NORC (Naturally Occurring Retirement 
Community) project in Massachusetts and gained wide-
spread recognition for its innovative programs for young 
parents and people with disabilities. As CEO, she has 
championed a culture of “one JF&CS,” integrating ideas, 
goals, and systems across 35 programs serving diverse 
populations including new mothers and their infants, 
children and adults with disabilities, seniors, immigrants, 
survivors of domestic abuse, and families facing poverty- 
related crises. Born, raised, and educated in St. Petersburg, 
Russia, Rimma now lives in Sharon, Massachusetts.
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AFP MA Chapter appreciates 
the generous support of  
this year’s sponsors, whose 
commitment helps to  
underwrite the conference.

CHAPTER SPONSOR

Copley Raff Inc./ 
   Rising Tide Direct
617-454-1110
www.copleyraff.com
www.risingtidedirect.com 
*also exhibiting

CHAMPION SPONSOR

CCS Fundraising
617-292-2666
www.ccsfundraising.com 
*also exhibiting

PATRONS

Development Guild DDI
617-277-2112
www.developmentguild.com 
*also exhibiting

Lahey Health
781-744-9791
www.laheyhealth.org

BENEFACTORS

Amergent
978-278-1942
www.amergent.com

Pentera
317-875-0910
www.pentera.com 
*also exhibiting

DIVERSITY FELLOWSHIP  
PROGRAM SPONSOR

Development Guild DDI
617-277-2112
www.developmentguild.com

FRIENDS

Boston Color Graphics
800-767-0067
www.bcgconnect.com 
*also exhibiting

Boston University
617-353-6298
www.bu.edu 
*also exhibiting

Changing Our World
617-897-8206
www.changingourworld.com 
*also exhibiting

Five Maples Development
Communications
802-387-5157
www.fivemaples.com 
*also exhibiting

Gravyty
(978) 869-0930
www.gravyty.com 
*also exhibiting

Greater Giving
503-597-0583
www.greatergiving.com 
*also exhibiting

Lois L. Lindauer Searches
617-262-1102
www.LLLSearches.com 
*also exhibiting

Massachusetts Institute  
   of Technology
617-253-0423
development.mit.edu

EXHIBITORS

Bay Path University
BidPal 
Donorly
Donorsearch
GiveCampus
Jet Mail Services 
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CHAPTER SPONSOR

Copley Raff Inc. is a national, comprehensive 
fundraising and management consultancy  
distinguished by the extraordinary results  
we deliver for our clients and our exclusive 
plan MGO Master Gift Officer™ educational 
programs and GivingTake blog. 

Rising Tide Direct LLC is a full service 
multi-channel agency that crafts direct response 
fundraising campaigns using uncommon wisdom 
to get unparallel results. 

Together, we  provide comprehensive integrated 
services from planning to direct marketing to 
major campaigns... creating synergy between 
all aspects of your philanthropy enterprise, and 
ensuring your major donor pipeline is full and 
maximized. 

CHAMPION SPONSOR

Established in 1947, CCS is a strategic fund-
raising firm that partners with non-profits for 
transformational change, raising funds today 
and strengthening organizations for the future. 
With a perspective and presence that span 
philanthropic sectors and the globe, CCS works 
closely with clients to effectively plan, manage, 
and implement programs that achieve fund-
raising goals and mission impact. Members of 
the CCS team are experts in strategic planning, 
research, development, planned giving, and  
on-the-ground campaign support. Headquartered 
in New York, the firm has over 250 professionals 
and 12 offices throughout the United States 
and Europe.

PATRONS

Since 1978, we have been aligning leadership 
around a strategic vision with our planning, 
executive search, and fundraising services. 

Lahey Health’s nationally recognized special-
ists, superb primary care physicians and 
award-winning hospitals and services make it 
easy for you to become and stay healthy.



Continuing Education
P O I N T S  T R A C K E R

CFRE International has developed this form as a way for you to quickly track (and keep in your files!) the continuing 
education sessions you have attended. Simply check the boxes next to the sessions you attended. At the  
end of the conference, add up the total number of hours. Keep this sheet and you will be ready to complete 
your application form. All of the session slots listed are eligible for continuing education points on your CFRE 
application for initial certification and/or recertification. Sessions not listed here are not eligible for points.

Activity Organizer:      -  Association of Fundraising Professionals, MA Chapter
Title of Activity:           - 2016 Conference on Philanthropy
Names of Presenter(s): - Various
Dates and Location:    -  26 October, 2016 – Boston, MA, United States

CFRE International
Certifying Fundraising 
Executives
Setting Standards 
in Philanthropy

26 OCTOBER, 2016
MORNING PLENARY:
9:00 am – 10:15 am (1.25 pts)

 Dr. Claire Guadiani, Author

26 OCTOBER, 2016
SESSION 1:
10:30 am – 11:45 am (1.25 pts)

 Creating a Culture of Philanthropy 
  Major Gifts and the Annual Fund:  
Oil and Water or Oil and Vinegar?

 Friend or Foe: Partnering with your CFO
 Building Corporate Partnerships over Time
 Beauty or a Beast? Right-sizing Your Event
  Being Nimble: Executing a Successful 
Giving Day While Following the  
KISS Principle

 Feeding the Major Donor Pipeline!
  The Seven Principles for  
High-Performing Teams
 The Ethics Game

26 OCTOBER, 2016
LUNCHEON KEYNOTE:
12:30 pm – 1:30 pm (1.0 pts)

Brian Bordainick, Founder of  
9th Ward Field of Dreams

26 OCTOBER, 2016
SESSION 2:
1:45 pm – 3:00 pm (1.25 pts)

  Chicken and Egg: Which Comes First, 
a strong community or a strong  
fundraising campaign?

  What’s Trust Got To Do With It?  
Answer: Everything 
 Planning to Keep Your Donors
 Crystalizing the Connections of Logic Models 
  Dress, Etiquette and Savoir Faire: 
First Impressions –  
how do you come across?

  From Year-End Fundraising to  
Year Round Engagement

 The Anatomy of an Ask
 The Science (and Art) of Persuasion
  Building Best-in-Class Boards  
 and Why It Matters

26 OCTOBER, 2016
SESSION 3:
3:15 pm – 4:30 pm (1.25 pts)

Do you need a Campaign... or just need  
to raise more money?
How to Retain First-Time Donors with 
Smarter Content Marketing, Social Media, 
and Email
Make Me a Match: Tools and Strategies for

        Success with Foundations
SPEECH SPEAKS!
Omni-Channel Marketing
Stepping Up to the Big Leagues: 
Launching Your Major Gift Program
Inspire Your Donors to Make Their Largest

       Gift Ever
How I Made Career Decisions 
along the Way

Total number of points attained: ___________ 
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Conference Committee

CONFERENCE CHAIR 
Cristine More, CFRE 
C&C Consulting Company

PROGRAM COMMITTEE 
Committee Chair: Cristine More, CFRE
Jared Bouzan, NECC
Mary Doorley, ACFRE Archdiocese of Boston 
Christine Flynn, Tufts-New England  
   Medical Center 
Barbara Gross, BDG Consulting 
Tanya Holton, The Schwartz Center for  
   Compassionate Healthcare
Tomasz Kierul, Regis College
Kristina Lentz, Pine Street Inn
Libby Roberts, Lois L. Lindauer Searches
Jaye Smith, The Advent School
John Tarvin, Claremont Consulting
Mary Tiernan, May Institute 

ENGAGEMENT COMMITTEE 
Committee Chair: Heidi Daniels, CFRE  
   Pine Street Inn

CONFERENCE COMMUNICATIONS 
Committee Chair: Tomasz Kierul, CFRE 
   Regis College
Julia Campbell, J Campbell Social Marketing
Alison Ford, American Red Cross Massachusetts
Adam T. Hartsock, Boston Medical Center 
Deborah LaPointe, HealthcareAlliance
Christian Nielsen, Archdiocese of Boston
Jennifer Palan Sherman, Hebrew SeniorLife
Courtney O’Brien,  
   Boston Catholic Development Services

CONFERENCE SPONSORSHIP 
Hugo De La Rosa, Vice President,  
   Administration 
   AFP Massachusetts Chapter
Gavan Mooney, Changing Our World 
   Conference Sponsorship Chair

CONFERENCE SCHOLARSHIPS 
Margaret McNamara,  
   Appalachian Mountain Club, 
   Conference Scholarship Chair
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Board Listing 
and Past Chapter Presidents
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AFP MASSACHUSETTS CHAPTER

Past Presidents
1983 – Ralph Peterson

1984, 1985 – Gail Graham Thacher, CFRE

1986, 1987 – Les Gordon

1988, 1989, 1990 – Arthur Makar, CFRE

1991 – John Thomas, CFRE

1992, 1993 – Barbara Mullville

1994, 1995 – Anne Peters

1996, 1997 – William Weber, Ed.D.

1998, 1999  – Brad Voigt

2000, 2001 – Sara Andrews

2002, 2003 – Christopher Thomas

2004, 2005 – Ted MacMahon

2006, 2007 – Norman Stein

2008, 2009, 2010 – Allen Peckham

2011, 2012 – Catherine Squires, CFRE

2013, 2014 – Gregg Chambers

2015, 2016 – Paul Swindlehurst

Past Conference Chairs

1992 – Carol Phillips

1993 – Carol Phillips &  
            Barbara Welsh

1994 – Barbara Welsh

1995 – Nora Hall

1996 – Andy Cain

1997 – Jack Dresser

1998 – Christopher Thomas

1999 – Kirsten Yarzab

2000 – Judi Taylor Cantor, CFRE

2001 – Jan Brodie &  
            Heidi Daniels, CFRE

2002 – Heidi Daniels, CFRE 

2003 – Tina Renee Parker

2004 – Gordon Talley

2005 – Molly Williams

2006 – Margaret McNamara

2007 – Gregg Chambers

2008, 2009 – Tanya Holton

2010 – Lori Etringer

2011 – Doug MacPherson

2012 – Tobey Fossey

2013 – Tomasz Kierul, CFRE
 
2014 – Sara Andrews &  
            Tomasz Kierul, CFRE

2015, 2016 – Cristine More, CFRE


