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What makes a good story? 
 

If you had to come up  

with key ingredients for a 

good story, what would  

you say should be  

included?  

 

What resonates with you? 

Image from www.shawsinn.com 
	



 
Storytelling Goals 

�  What do you want people to know? 

�  What do you want them to feel? 

�  What do you want them to do? 



Elizabeth Stone House 
Video Clip 

 



What do you want your 
audience to know? 

 

•  Why you do what you do 

•  Your impact 

•  FAQs 

•  Misperceptions/myths 

Image from George Torok, http://executivespeechcoach.blogspot.com 



What do you want your 
audience to feel? 

 



What do you want your 
audience to do? 

 

Image by Joel Runyon, http://impossiblehq.com 



Boston Partners in Education 
Video Clip 



Storytelling Strategy 
 

�  Are you making your organization the hero, instead 
of  highlighting other characters in your story? 

�  Are you telling the same stories in the same way 
using the same voices?  Do a storytelling audit 
across your different communication channels. 



Whose voices make sense 
to use and why? 

 

�  “Spokespeople” versus “storytellers” 

 

� Donors like to hear from donors.  Volunteers like to 
hear from volunteers.  Clients like to hear from clients. 



Looking at Storytelling through 
a Racial Equity Lens  

CONTENT CHOICES 

Whose stories are being told?  How are those 
decisions being made? 

Whose stories are not being told?  Who might be 
being marginalized? Tokenized? Stigmatized? 
Stereotyped? 

Are there storytellers within your community whose 
native language might not be English?   Could they be 
interviewed in their native language and then include 
their story with translation/subtitles? 



Looking at Storytelling through 
a Racial Equity Lens  

SCHEDULING/LOGISTICAL CHOICES 

Are you conducting your filming at times that are 
conducive to the schedules of  a variety of  people who 
want to participate? 

Are you considering having: 

�  a) Food available 

�  b) Child care available 

�  c) Compensating participants for their time 



Storytelling Sensitivity 
Concerns about: 

�  Confidentiality and privacy 

Case studies:  

�  Elizabeth Stone House 

�  Austin Riggs Center 



Creating a Storyboard 

�  A basic blueprint/outline 

 

�  Illustrated or written 

�  Your vision “must-haves” 
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B-Roll is Key 
 

�  Definition of b-roll and why it is important 

�  Capture b-roll and LOTS of it 

	



Content Possibilities to Explore 

�  3 H’s from Google  

 

�  5 P’s from Reflection Films 



Sharing Activity 
Group One 

�  Can you please take a moment to think about three 
items of  digital content you shared recently with a 
family member or friend?  What motivated you to share 
that content? 

 

Group Two 

�  Can you please take a moment to think about three 
items of  digital content that were shared with you 
recently by a family member or friend?  Why do you 
think that content was shared with you? 



What Drives People  
to Talk and Share 

STEPPS by UPenn Professor Jonah Berger, Contagious 

•  Social Currency 

•  Triggers 

•  Ease for emotion 

•  Public 

•  Practical Value 

•  Stories 



Communications Calendars 
�  Form a storytelling committee that 

regularly meets to discuss what content to 
promote and which channels to use 

�  Be mindful of symbolic times during the 
calendar year that could help amplify the 
significance of your mission (e.g., 
September = National Child Obesity 
Awareness Month) 

  



Smiles Video  



Resources 
�  Stories Worth Telling: A Guide to Strategic and 

Sustainable Nonprofit Storytelling by The Meyer 
Foundation and Georgetown University’s School of  
Continuing Studies Center for Social Impact 
Communication 

�  Homer Simpson for Nonprofits: The Truth About How 
People Really Think and What It Means for Your Cause 
by Network for Good and Sea Change Strategies 

�  Contagious: Why Things Catch On by Jonah Berger 



Resources 
�  Storytelling in the Digital Age: A Guide for Nonprofits by 

Julia Campbell 

�  http://gettingattention.org/articles/3994/nonprofit-
storytelling/nonprofit-story-types.html 

�  http://gettingattention.org/articles/4068/nonprofit-
storytelling/nonprofit-story-types-2.html 

�  http://sumac.com/creating-stories-worth-sharing/  

�  https://www.stayclassy.org/blog/have-nonprofit-videos-
use-them-to-increase-email-click-through-rates/  



Resources 
�  https://www.google.com/grants/ 

�  https://wistia.com 

�  https://www.lynda.com 

�  https://blog.hootsuite.com/social-media-policy-for-
employees/ 

�  https://www.pond5.com 

�  www.fliktrax.com 

�  https://www.themusicbridge.com/ 

�  http://www.3playmedia.com/2015/04/21/8-benefits-of-
transcribing-captioning-videos/ 



Our Contact Information 

�  Rachel Jellinek    Jim May 

�  Reflection Films    Elizabeth Stone House 

�  rachel@r-films.com   jmay@elizabethstone.org 

�  781-646-3252 office   617-409-5417 office 

�  617-680-2019 cell 


