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AFP Massachusetts Chapter Sponsors

Association of Fundraising Professionals, Massachusetts Chapter 
465 Waverley Oaks Road, Suite 421, Waltham, MA 02452

CCS is a strategic fundraising firm that partners with non-profits for transformational 

change, raising funds today and strengthening organizations for the future. Working in 

partnership with you and your team, we plan, implement, and manage fundraising 

programs and campaigns that consistently meet — and often exceed — your 

organization’s goals. Our experience and expertise span sectors, disciplines, and 

regions. This big picture perspective, coupled with an on-the-ground presence, helps 

us uncover breakthrough insights and offer real-time solutions unique to your 

organization. With growing competition for donor support, reaching financial goals has 

never been more important — or challenging. Our consistent track record is why 90 

percent of our clients re-engage us and/or recommend us to peers. While the results 

of our work are immediate, the impact of the strategies, tools, and tactics we develop 

with our clients is enduring. 

Friends
Bay Path University 

BCG Connect 

DonorSearch 

Gravyty 

Patron Sponsors

Development Guild DDI 

Massachusetts Institute of Technology

Greater Giving 

Lois L. Lindauer Searches 

Payway Complete

Benefactors

Amergent 

Blackbaud 

Pentera

Diversity Program Sponsor

Development Guild DDI

Exhibitors
DonorPerfect 

Dynamic Solution Associates 

Nonprofit Data Solutions

Chapter and Conference Sponsor

7:00-4:00 pm 

7:00-8:10 am 

8:00-8:10 am 

8:10-8:20 am 

8:20-9:05 am 

9:15-10:15 am 

10:15-10:30 am 

10:30-11:45 am 

11:30-1:30 pm 

12:10-12:30 pm 

12:30-1:30 pm 

1:30-2:00 pm 

2:00-3:15 pm 

3:15-3:30 pm 

3:30-4:30 pm 

4:30-5:30 pm  

*Visit the Breakfast Buffet, Exhibitor Hall, and 
Complimentary LinkedIn Photo Opportunity before 
Roundtable seating begins at 8:00 am. 

Note: You will receive a ticket at registration 
that lists your pre-selected breakout sessions. Breakout 
sessions begin at 9:15 am. 

Conference Schedule

Registration - Fourth Floor 

Networking - Ballroom Lobby* 

Roundtable Seating - Ballroom 

Opening Remarks by David 

Woodruff, Conference Chair 

Roundtables - Ballroom 

Breakout Session 1 

Break in the Exhibitor Hall 

Breakout Session 2 

Luncheon - Ballroom 

Chapter Annual Meeting 

Keynote Address by Chef Jeff 

Henderson 

Break in the Exhibitor Hall 

Breakout Session 3 

Break in the Exhibitor Hall 

Breakout Session 4 

Reception-Third Floor Atrium 



Roundtables
Attendees are welcome to join any sector or 

topic roundtable for breakfast. Roundtable directory

signs will be out. Make note of your chosen roundtable 

#, visit the buffet, then proceed to Salon EF to find your 

table. Roundtables run from 8:10 - 9:05 AM.

Information Desk
There will be an Information Desk in addition to our 

Registration Desk open from 7:00 AM until 4:00 PM. 

Both are located near the escalator on the Fourth Floor.

Mobile App
Download our interactive mobile app from the App 

Store (Attendee Hub) at any time leading up to or on 

conference day. This is the fourth year that we will offer 

a conference mobile app. Use it to find sessions, 

sponsors, attendees, speaker presentations, take notes 

or rate sessions, all directly from your smart phone.

Exhibitor Hall
The Exhibitor Hall will be open in the Fourth Floor Salon 

EF Lobby from 7:30 AM until 3:30 PM. Take this

opportunity to meet and exchange information with 

sponsors. See next page for a list of sponsors exhibiting.

Career Table
Looking for a job or looking to fill one? Visit the Career 

Table today located near the escalator to leave a job 

description or browse open positions.

AFP Membership
Many of our conference attendees are AFP members. If 

you are not a member, we would welcome a visit from 

you at the Information Desk where we can provide a 

membership coupon and application form.

The AFP MA Conference on Philanthropy is an accredited 

program for CFRE certification and re-certification.

CFRE Accreditation

2017 Conference Committee

Conference Chair 

  David Woodruff, CFRE, MIT 

Program Committee Chair 

  Kate Villa, CFRE, CCS Fundraising 

Operations Chair 

  Jaye Smith, Nurtury 

Program Committee 

  Kristina Lentz Capano, Boston University 

  Mary Doorley Simboski, ACFRE, Care Dimensions 

  Cristine More, CFRE, Carroll Center for the Blind 

  Kate Neubauer, Intertidal Ventures LLC 

  Marybeth Oskowski, Boston Latin School Association 

  Maureen Peña, The Peña Network 

  Julie Rafferty, Rafferty Communications Strategies 

  Libby Roberts, Lois L. Lindauer Searches 

  Bill Weber, Development Guild DDI 

  Yumi Yasutake, MIT 

Communications Chair 

  Tomasz Kierul, CFRE, The Kosciuszko Foundation 

Sponsorship Chair 

  Erik Ryan, Cambridge College 

Conference Scholarship Co-Chairs 

  Margaret McNamara, Appalachian Mountain Club 

  Karin E.S. Blum, Jewish Vocational Service

For more information, please contact AFP MA Headquarters 

at 781-894-3140 or visit the Information Desk onsite.



Keynote Speaker
Chef Jeff Henderson 
Author of If You Can See It You Can Be It

Welcome to the 2017 AFP MA Conference on Philanthropy! By registering for this event, you 

are doing something very important for your career, your organization and your profession. 

This is the 34th annual conference on philanthropy organized by the Massachusetts Chapter, 

and we hope the best ever.  AFP strives to be the professional society that best serves the 

entire non-profit fundraising community.   

The conference brings together some of the best talent and insight available in our field -- all 

in one day.  Topics cover the full spectrum of advancement practices.  Plan your day to take 

in as many interest areas that you can and to reach out to meet new colleagues in 

the profession. There is something for everyone's taste including a fantastic motivational talk 

over lunch that will remind us of why we do what we do! 

Dear Fundraising Colleagues and Friends,

Thank you again for your interest and participation today.  On behalf of the AFP MA Chapter Board and the Conference 

Committee, enjoy the enriching day that is in store!   

David Woodruff, CFRE, Conference Chair 

Associate Vice President and COO 

Massachusetts Institute of Technology 

Jeff Henderson inspires with his emotional 

journey of redemption from the streets to 

the stove, sharing real-life strategies to 

help you achieve your dreams, no matter 

your stage of life. 

From humble beginnings in South Central 

Los Angeles, to life as an imprisoned drug 

dealer, and then as an award-winning 

celebrity chef and best-selling author, Jeff 

is a role model for anyone who needs the 

encouragement to reinvent their life. Since 

he discovered his passion and gift for 

cooking in the unlikeliest of places – 

prison – Jeff has completely turned his life 

around, and today serves as a popular 
and powerful voice for self-transformation. 

From overcoming hardship to identifying one’s personal talents, Jeff reveals 

his hard-knock yet transformative life lessons and the secrets to rising above 

and realizing your potential. His dynamic and engaging presentations help 

audiences discover their hidden business aptitudes, make life-changing 

decisions, and gain a new foothold on the ladder to success. 

Chef Jeff will deliver the keynote address at 12:30 PM in Salon EF.
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BRENT GRINNA, EVERTRUE 

The Right Insights for the Right Outreach at the Right Time: How teams 
are using modern, social data to sync efforts and raise and engage 
more effectively 

Technology has revolutionized the customer experience—think how 
companies such as Amazon, Dominos, and Uber have reshaped the way we 
shop, eat, and travel. These businesses customize the experience for every 
user to meet customers’ needs, and drive participation and sales. It’s more 
possible than ever for fundraising organizations to do the same.* 

Topic: Annual Fund (AF) 

ERIK KIERNAN, CCS FUNDRAISING 
ADAM DAWKINS, TRINITY CHURCH 

Campaigns as a Tool to Level Up and Change Organizational Culture: A 
Case Study 

Campaigns are not only opportunities to focus your community around 
common goals and raise extraordinary support for key organizational 
priorities; they can also inspire leadership, elevate giving levels of current 
donors, and attract new donors. This session will discuss best practices and 
innovations to help your organization use a campaign to engage and 
revitalize leaders, find new major donors, and motivate and empower staff.* 

Topic: Major Gifts/Campaigns (MG) 

HILARY SMILEY, BOSTON CHILDREN'S HOSPITAL TRUST 
STEPHEN RODRIGUEZ, PHILLIPS ACADEMY 

Building an Ongoing Culture of Philanthropy through Annual Giving 

Getting someone to make a gift is easy. Getting them to do it again is the 
hard part. With the number of non-profits on the rise, and competition for 
charitable dollars only getting stronger, donors need to feel a part of your 
work and essential to your success. Come hear about employee giving, 
donor-centered fundraising and other annual donor programs that inspire 
donors to give again and again. This interactive, best-practice sharing 
session is suitable for fundraisers at all sized shops and levels of experience. 

Topic: Annual Fund (AF) 

ANNE MELVIN, HARVARD UNIVERSITY 

Pivoting - The Secret to Successfully Handling Difficult Donor 
Conversations 

Every gift officer faces tough cultivation situations. Perhaps the charity 
makes a misstep or faces a scandal. Maybe the prospect feels negatively 
about a key aspect of the institution. Sometimes there is simply an emotional 
issue the donor can't get past. All of these can bring a promising gift 
trajectory to a screaming halt. Learn to handle these tricky situations with 
grace (if not ease!) by pivoting and re-framing the situation for the prospect.* 

Topic: Major Gifts/Campaigns (MG) 

MARYBETH OSKOWSKI, BOSTON LATIN SCHOOL ASSOCIATION 
BENJAMIN SCHOOLS, SIMMONS COLLEGE 

How to Raise More Money with Multi-Channel Marketing 

Is your annual fundraising plan working to its full potential? Learn how to 
effectively use multiple channels -- email, direct mail and social media -- to 
increase annual fund dollars. 

Topic: Annual Fund (AF) 

CHRISTOPHER THOMAS, AMERICAN CANCER SOCIETY 

Making the Ask. Wait – What, You Say That's the Easy Part? 

This session will cover specifics about making the ask in the context of the 
overall donor process. The ask is often considered the key and most 
stressful part of the process but when done correctly shouldn't be so bad. 
And anyway the worst that they can say is no. Audience participation is 
encouraged.  

Topic: Major Gifts/Campaigns (MG) 

SETH ROSENZWEIG, TEAM IMPACT, INC. 

Moves Management 

A successful and experienced fundraiser will share his experience with 
Moves Management, an essential tool and best practice for securing major 
gifts. Open discussion and questions are highly encouraged for this event. If 
you have a specific topic or question you would like addressed please email 
it to info@afpmass.org. 

Topic: Major Gifts/Campaigns (MG) 

MELISSA CORDING, PINE STREET INN
MARK GIORDONO, FIRST
MARY LOUISE GREENIDGE, ST. JOHN PAUL II CATHOLIC ACADEMY 
JULIE RAFFERTY, RAFFERTY COMMUNICATIONS STRATEGIES 

Fundraising Success for Organizations with No Alumni or Grateful 
Patients  

A panel of veteran fundraisers, moderated by Julie Rafferty, will provide tips 
on strategies they have successfully used to build fundraising programs 
under challenging circumstances.* 

Topic: Annual Fund (AF) 

SESSIONS BY TIME (A FULL CONFERENCE SCHEDULE IS AVAILABLE ON REVERSE SIDE) 

*Please see the chapter website or conference mobile app for a full session description. 



ROBERT BROWN, BOSTON UNIVERSITY 
SCOTT NICHOLS, BOSTON UNIVERSITY 
DAVID WOODRUFF, CFRE, MIT 

Inside the CEO/CDO Relationship 

The relationship between the Chief Executive Officer and Chief Development 
Officer is critical to driving the mission, programs and development of any 
organization. Two officers from one of Boston's leading institutions will 
discuss how they approach campaign solicitations, relationships with the 
Board of Trustees, special event fundraising, staff retention and hiring. 
Moderated by David Woodruff, CFRE, MIT. 

Topic: Leadership and Management (LM) 

EDWARD CHIU, BABSON COLLEGE 
TIMOTHY CROSS, LESLEY UNIVERSITY 
KASSANDRA KIMBRIEL JOLLEY, MOUNT HOLYOKE COLLEGE 
LIBBY ROBERTS, LOIS L. LINDAUER SEARCHES 

Proactively Managing Your Career 

What do successful career paths look like in development shops? Is yours on 
track? Come hear from seasoned experts who will discuss strategies and 
what they learned along their own journeys. Moderated by Libby Roberts, 
Lois L. Lindauer Searches.* 

Topic: Talent Management and Professional Development (TM) 

NORMAN STEIN, BOSTON MEDICAL CENTER 

Tools for Success 

This session focuses on enterprise building and problem solving and will 
challenge participants to think through the context for moving their respective 
work forward. Do you have control of the next step? Do you have a plan to 
drive your work forward?  Or put in simplest terms, does life happen to you or 
do you make things happen in life? No, this is not Tony Robbins lite but 
rather a set of tools and approaches to make you more effective in your 
work, and paradigms for you to advance your organizational mission.* 

Topic: Leadership and Management (LM) 

AISHA FRANCIS-SAMUELS, HARVARD MEDICAL SCHOOL 
LISA ROWAN-GILLIS, UNITED WAY OF MASSACHUSETTS BAY 
SETH ROSENZWEIG, TEAM IMPACT, INC. 
BILL WEBER, DEVELOPMENT GUILD DDI 

Building Your Career by Successfully Transitioning Between Sectors 

While there are many opportunities for advancement in development, hiring 
managers often gravitate towards those who already have experience within 
their specific sector. Come hear how our panelists successfully transitioned 
between sectors and their advice on how to best position yourself to make 
this transition. Moderated by Bill Weber of Development Guild DDI.* 

Topic: Talent Management and Professional Development (TM) 

BRIAN NEVINS, CCS FUNDRAISING 

Trends in Philanthropy 

Philanthropy was a $390 billion industry in 2016. Have presidential elections, 
natural disasters, and other zeitgeist shifts changed how we operate? Join a 
panel of CDOs, moderated by CCS's Brian Nevins, for a 30,000 foot 
discussion about effects of major world events on our industry. Using long- 
term and short-term data trends from Giving USA and both panelists and 
clients’ experience, we will discuss pressing issues and encourage audience 
participation for a lively session. 

Topic: Leadership and Management (LM) 

MELISSA KONTARIDIS, FAS AT HARVARD UNIVERSITY 
MAUREEN PEÑA, THE PEÑA NETWORK 
CECILIA RODDY, ROBERT F. KENNEDY CHILDREN'S ACTION CORPS 
DANNY TAO, BOSTON TRINITY ACADEMY 

Managing and Motivating Employees to Achieve the Goals 

Good grief!  Another resignation!!  This panel of seasoned managers, 
moderated by Maureen Peña, will discuss their individual paths to 
management roles. They will also share methods that enhance retention 
(aside from salaries) and suggest professional development and team 
building strategies that lead to unified teams.* 

Topic: Talent Management and Professional Development (TM) 

AMY BRONSON, BOSTON UNIVERSITY 
SUSAN ATKINS, HARVARD UNIVERSITY 
JON CROTEAU, LOIS L. LINDAUER SEARCHES 
APRYLLE WALLACE, THE GREATER BOSTON FOOD BANK 

HR Recruiters Perspective: What are they looking for? 

If you've ever wondered how and why you received the 'electronic' letter 
thanking you for your interest... A stellar panel of in-house recruiters and 
agency consultants will discuss their process and how you can increase your 
chances of getting the interview. This is a dos and don’ts discussion that you 
won't want to miss. 

Topic: Talent Management and Professional Development (TM) 

MARY DOORLEY SIMBOSKI, ACFRE, CARE DIMENSIONS 

The Ethics Game 

Do your ethical standards align with those of your organization?  How do you 
know, and what can you do?   In this session, we will feature the AFP Ethics 
Assessment Inventory and play the "Ethics Game" using real situations 
experienced by members. 

Topic: Leadership and Management (LM) 



KATE NEUBAUER, INTERTIDAL VENTURES 

How to Level Up Foundation Support 

Corporations and foundations gave $76.9 billion in 2015, America’s 
most generous year ever. In this interactive session, you will learn about 
what it takes to initiate and secure your first six-figure foundation grant. 
A panel of non-profit professionals will share best practices and success 
strategies they have learned along the way. 

Topic: Corporate and Foundation Relations (CF) 

MARY HANIFIN, MGH 
LABRINI NELLIGAN, LUNDER-DINEEN HEALTH EDUCATION ALLIANCE 

But How Do You Know It’s Working? Outcome Measurement and 
Evaluation 

Corporations, foundations and individuals alike want to know the impact of 
their funding. Navigating the data expectations of funders in order to provide 
program evaluation, impact assessment and outcome measurement can be a 
challenge. Tracking and measuring data can help us understand the 
populations we serve and how we serve them, and to identify areas to 
improve program efficiency.* 

Topic: Corporate and Foundation Relations (CF) 

JEANNE ARMOCIDA, HOME FOR LITTLE WANDERERS 
VICTORIA JONES, DEVELOPMENT GUILD DDI 
SOPHIA MONAGHAN, BOSTON CHILDREN'S HOSPITAL TRUST 
ELLIE STARR, MUSEUM OF SCIENCE, BOSTON 

Yes, You Need a Business Plan! 

Business plans are increasingly in demand by the CEOs of nonprofit 
organizations. In addition to addressing "where are we trying to go and why," 
these plans help us define who will get us there, in what time frame, and with 
what resources. Moderated by Victoria Jones of Development Guild DDI.* 

Topic: Leadership and Management (LM) 

BILL ALFANO, PAN MASS CHALLENGE 

How to Attract New Sponsors and Make Existing Relationships Work 
Harder for Your Nonprofit 

Bill Alfano of Pan Mass Challenge will share insights and lead an informative 
discussion on the importance of sponsorship for nonprofit organizations - 
best practices for how to market to prospective sponsors, how to go after 
them, what your offer should look like, and optimizing existing sponsor 
relationships for increased commitments.* 

Topic: Corporate and Foundation Relations (CF) 

KATE VILLA, CFRE, CCS FUNDRAISING 

Partnering with CEOs, Boards, and Fundraising Volunteers 

Our task as fundraisers is to meet the bottom line. One of the most important 
skills in meeting that objective is the ability to both inspire and manage up by 
deploying our CEOs, Board and Volunteers effectively in the field. Engaged 
fundraising volunteers give 7-10 times more than other donors, and asks 
made by the CEO or volunteers result in higher yields than those made by 
fundraising staff alone. In this session, we will discuss volunteer motivations, 
trends and impact, and discuss specific tools (e.g. volunteer handbooks and 
briefings) which ensure that your engagement plan is productive.* 

Topic: Leadership and Management (LM) 

BITHIAH CARTER, NEW ENGLAND BLACKS IN PHILANTHROPY 

Shifting Cultural Paradigms in the Practice of Philanthropy 

In the shifting landscape of philanthropy, words and stereotypes have a deep 
impact on how we view and value different affinity groups.  This discussion 
will explore barriers to understanding philanthropic practice through the lens 
of diversity, equity, and inclusion. 

Topic: Leadership and Management (LM) 

CARLA CATALDO, PROPOSALS, ETC. 
AMY HAMPE, RICHARD AND SUSAN SMITH FAMILY FOUNDATION 
STEPHANIE GUIDRY, THE BOSTON FOUNDATION 
LAURA KURZROK, EASTERN BANK CHARITABLE FOUNDATION 

Meet the Funders 

Does it seem harder to obtain grant funds lately? It is not just your 
imagination!  In an increasingly competitive landscape, join our panel of 
funders from a community foundation, a family foundation, and corporate 
foundation to discuss trends and the new funding reality. Moderated by Carla 
Cataldo, Proposals, Etc.* 

Topic: Corporate and Foundation Relations (CF) 

JUDY SAGER, WHITEHEAD INSTITUTE 

Your Greatest Fundraising Fears:  Legacy Gifts 

Are you a fundraiser who avoids legacy discussions? If so, you are 
potentially leaving a lot of money on the table. Learn how every fundraiser
can engage in conversations with ease and simplicity that are usually left to 
planned giving officers. Learn how to leverage those conversations into 
larger gift asks, outright asks, and/or combination gift asks without losing 
any current annual gifts. 

Topic: Planned Giving (PG) 



NINA JUNG GASPARRINI, BOSTON SYMPHONY ORCHESTRA 
MARION KASSLER, MASSACHUSETTS GENERAL HOSPITAL 
COURTNEY HOUGH, BENTLEY UNIVERSITY 

Tips from the Trenches: Special Events Planning & Execution 

Get rid of those old notes from last year’s event and come along for a journey 
with our special events panel. These event planners have seen every type of 
event and issue from the planning stages through implementation. There will 
be no shortage of creative ideas and takeaways for you and anyone else who 
may become a part of the whirlwind of event planning. 

Topic: Special Events (SE) 

ADAM MARTELL, GRAVYTY 
IAN T. WELLS, IAN T. WELLS & ASSOCIATES 

Prospecting for Peak Performance:  Tips for Effectively Researching 
and Managing Prospective Major Donors 

Major gift prospects provide the bulk of the nearly $390 billion dollars that are 
given to American charities every year.  Yet many organizations fail to 
leverage the full potential of their most generous constituents.  This session 
will explore the vital roles that prospect research and portfolio management 
play in helping charitable organizations reach their goals, and will share 
cutting edge processes and technology that organizations can use.* 

Topic: Research & Analytics (RA)

DAVID WANG, BAMBOO BICYCLES BEIJING AND BEYOND 

Can Crowdfunding Jumpstart My Non-Profit’s Fundraising? 

We’ve heard a lot about crowdfunding sites like Kickstarter and GoFundMe. 
Most of us have even been solicited by friends or family for a Kickstarter 
campaign.  But what does it take to do crowdfunding successfully?  And is 
there a starring role for crowdfunding in the future of non-profit philanthropy? 
Hear from one young for-profit entrepreneur as he describes how Kickstarter 
jumpstarted his organization, and what lessons he has learned that can be 
translated to the non-profit world. 

Topic:  Marketing and Communications (MC) 

GREG MCHALE, LET'S ALL DO GOOD 

The Use of Technology to Engage Donors and Prospects of Every 
Generation 

Each cohort is different. But the same. Each technology is different.  But the 
same. In this session we’ll discuss the generations and how to reach them. 
What they care about.  What they don’t.  What technology they use and 
don’t.  We’ll explore the intersections and how to get the maximum results 
with the minimum investment of time and effort.* 

Topic:  Annual Fund (AF)/Marketing and Communications (MF) 

AMY GOLDMAN, MIT 
CHARLIE GLASSENBERG, COMBINED JEWISH PHILANTHROPIES 
KARA MORIN, HARVARD UNIVERSITY 
FIONA STEPHENS0N, TIAA CHARITABLE 

Donor Advised Funds:  Panel Discussion from Various Perspectives 

What do charities undertake in offering DAFs to donors?  Why have 
community foundations been so successful?  How do we work with our for-
profit peers in this area? If your organization offers a DAF, is contemplating 
offering one, partners with local community foundations, or receives gifts 
from commercial funds you will enjoy and benefit from this session. 

Topic:  Planned Giving (PG) 

RACHEL JELLINEK, REFLECTION FILMS 
JIM MAY, THE ELIZABETH STONE HOUSE 

Storytelling for Nonprofits 

What makes a compelling story?  Why does it resonate?  What emotions 
does it elicit?  What about it makes you want to share it or engage in other 
ways?  In this interactive workshop, we will discuss key storytelling concepts 
and look at how they can be applied specifically through the medium of 
video.  We will share some video examples and analyze the potential pros 
and cons of different approaches. Assumes limited experience with video. 

Topic:  Marketing and Communications (MC) 

MELISSA BANK STEPNO, TARGET ANALYTICS AT BLACKBAUD 

Segmenting for Success: Identifying Wealth and Philanthropy in 
YOUR Database 

Using the power of predictive modeling, Target Analytics recently 
completed a meta-analysis of household wealth, assets and philanthropy 
across the United States. The findings indicate that we can segment the US 
population into just 5 primary donor groups, focused primarily on past 
philanthropic behavior and further differentiated by current financial 
circumstances and household demographics. Learn to work efficiently on 
the prospects in your database who have the greatest wealth and 
propensity to give to your organization. 
Topic: Research & Analytics (RA)

ABBIE VON SCHLEGELL, A. VON SCHLEGELL & CO. 

Boomer, Gen X, and Millennial Women: Do they give differently?

Learn how different generations of women are motivated to give. Recent 
research by Fidelity Charitable has uncovered interesting differences in giving 
preferences and methods from different generations of women. Boomer 
women are much more confident and strategic in their giving than Millennial 
women, who more frequently reported making giving decisions based on 
emotion. Bring your own experiences for a lively and interactive discussion. 

Topic: Leadership and Management (LM) 


